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Let's get acquainted

We are thrilled to present a proposal to JEDCO for the creation of a cutting-edge, state-of-the-
art website that will foster strong economic growth in Jefferson Parish.

Your RFP was thorough and we appreciate your attention to detail in giving us an overview of
your objectives and the scope of work for the project. Without a doubt, you've identified what
needs to be done to make the project successful.

We're excited to introduce ourselves to you and give you a feel for our capabilities, experience
and methodology. Our team is comprised of industry veterans who have an extensive amount of
experience working with organizations that are comparable in size to yours with each person on
our team averaging over twelve years of website and branding work experience.

As a firm, we're passionate about creating great design and known for coupling that with sophis-
ticated technology that is easy to use. We don't do template design work. Everything is custom
and each design is refined until it is pixel perfect. Our efforts have been recognized on a national
level, recently winning a HOW Interactive award, one of the most prestigious interactive awards.

If you select us to work with you, you can expect to be elated (see house rule #4). We invite you
to contact any of our customers to see how much they enjoy working with us.

We would be delighted to work with you on the project.
Looking toward a great future together,

(hs

Dale Bentlage
Chief Strategist

O

1011 N. Ankeny Blvd. #1285 Direct: (515) 401-7891 daleb@juiceboxint.com
Ankeny. |1A 50021 Office: (515) 244-6633 juiceboxinteractive.com



A refreshing burst of energy

You've got a lot you want to accomplish
in a short period of time. We bring a fresh
perspective and the right talent to make your

project a gushing success.

Project Objectives

- Make a big splash with your new website, tie it to
your brand and style guide and have it equate the
quality work you're doing to make your community
stronger.

= Move the needle; an important part of this project
is about creating deeper engagement and help
Jefferson Parish growth skyrocket.

- Create a website that includes useful information
for a variety of audiences that's intuitive so people
of all ages, education levels and languages feel
comfortable using it to find what they're seeking.

< Make the website friendly for people visiting with
different devices, drastically improving the experi-
ence for phone and tablet users by implementing a
responsive design.

> Partner with a firm who shares your values, works
with your best interest in mind, who's equally
motivated to deliver something remarkable.

- Use WordPress, an open source content manage-
ment platform you're already familiar with that's
ideally suited for government use andprevents you
from being locked in to a specific vendor.

- Make it easy for you to update content and update
the code on your website without having to pay us
to do it for you.

Why Us?

You'll be elated when we're done. We
guarantee it. We provide unlimited
design revisions for our work at no extra
cost—whether it's one round or ten. We
keep working until you're thrilled with the
outcome.

We've done this before. Many times. The
people on our team have been recognized
both locally and nationally for producing
award-winning work.

We eliminate all possible risk. \We do this
several ways you'll read about in our pro-
posal. If you're ever unsatisfied at any time,
you can walk away-no questions asked.

We do a better job understanding you. We
ask more questions than anyone else. Our
team-oriented approach ensures that we'll
create the right strategy, design, message
and functionality.

We understand government + community
organizations. We've worked with 80+
government-related organizations, such

as museums, city and county economic
development authorities, public-private
partnerships working on community
development projects, shopping districts
and a variety of other public-sector groups
creating successful branding initiatives,
websites and marketing campaigns.



What's inside the box?

Get the juicy details on our background and success.

Our team averages 12 years of experience and has OUR EXPERTISE
worked with 300+ clients. + Websites
Branding

We host 800+ sites that receive 9+ million views per
month. Uptime from 2013-2024 exceeds 99.99%.

Animations
Messaging + strategy
People like working here; 80% of our team joined us Marketing campaigns

after being referred by an employee or client. Mobile apps

Website accessibility

Our work has earned 60+ awards, including 3 national + Social media

.\l.
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and 4 regional awards.

TALENT GUIDED BY VALUES
Founded in 2013, we are
headquartered in Des Moines,
lowa. One-third of our team
works in Des Moines, while
everyone else works remotely.

Privately held, employee-owned,

with no debt, we've grown

1,500%+ in the past 11 years “ -
while serving served 300+ clients '
in 34 states.

OUR APPROACH
We keep our creativity sharp by working with clients of different sizes, industries and needs.
The size and scope of our projects vary widely, yet we always strive to deliver a remarkable

and successful experience for our clients.
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House Rules

Help clients outsmart, not outspend
Our job is to help clients outsmart their competition. If we outsmart them, it's not necessary to
outspend them. No one should get more bang for the buck than our clients.

Eliminate risk of cost overruns
Creative work is subjective by nature. Keep working at it until the client loves it and don't charge
for revisions. Help clients stick to their budgets.

Get people talking about our clients
Create work that gives people something irresistible to talk about. In a good way.

Aim for elation
Satisfied clients are one thing, but elated clients are our goal. Serve clients tirelessly and
unselfishly. Make them want to thank us profusely.

Be completely transparent

Never hand a client an unpleasant surprise. Send no unexpected bills for stock photos, mileage or
“studio materials” (whatever those are). Get written approval from clients on all change orders before
doing the work and billing for it. Note that pleasant surprises are still allowed, even encouraged.

Raise the bar
Create work that dares the competition to keep up. Work that sets the standard. Challenge
yourself. Expect more of yourself. Deliver excellence every time.

Let creative juices flow
Don't be afraid to explore, experiment and do something unprecedented. Most importantly, don't
be afraid to fail. Learn from failures and avoid them in the future.

Tap wisdom and experience of clients
Remember that clients are the most insightful people in the room. Learn from them. Ask a lot of
questions. Then, ask more.

Tackle product, strategy, design—in that order
Don't put the cart before the horse. Take the time to assess the client’s product or service and
devise a strategy before the creative work gets underway.

Make it fun
Make working with us seriously fun for our clients. Be the highlight of each client’s day... no,
week... no, year!



Helping you accomplish great things

We've worked with a variety of government clients across the country, providing a broad mix
of services to help them engage and delight the people they serve. Here's a snapshot of the

services we can provide your organization:

Web presence

Public-facing websites Accessibility consulting

Tourism websites Custom applications

Intranets Microsites
Branding Metrics & analysis
Logo design Website analytics
Stationary & digital signatures %0 < ADA compliance monitoring
Brochures & publications (o) N Online surveys
Signage & wayfinding — Focus groups

Services
Communications

Mobile Content development

Responsive websites Social media management
Mobile app E-newsletters

WORDS WE LOVE HEARING
“| really enjoyed working with this team on the design of my new college website. Thanks for a
great design and always responding quickly.”

— Tracy Withrow, Director of Marketing and Public Relations at Richland Community College (Decatur, lllinois)



Meet the ‘boxers

Meet the Juicebox dream team who will be working on your project— a dynamic blend of artis-
tic ingenuity, technical finesse, and organizational prowess, all driven by the power of creativity.
Boasting an average of twelve years of experience, your dedicated project team possesses the
exceptional skills needed to transform your vision into a remarkable reality. With a track record
of over 350 successful projects, we're renowned for being both fun-loving and easy to work
with. Our utmost priority is to genuinely comprehend and surpass your wildest expectations,

leaving you utterly thrilled with the outcome.

Dale Bentlage

Chief Strategist + Principal

Meet Dale, a digital marketing maven and Juicebox co-founder who has
spent the past two decades helping organizations thrive online. With
20+ years of experience, it's no surprise that Dale has been sought

after by over 300 clients for his expertise in marketing, digital strategy,
branding, and business growth. He's worked with clients in various
sectors, including education (higher ed + K-12), private sector, nonprofit,

government,and the private sector.

Karl Lang

Project manager/marketing strategist

Get to know Karl, a rare and valuable asset in the world of marketing
and technology. With a diverse background as both a director of
technology and marketing, Karl brings a unique balance of technical
expertise and strategic marketing experience to the table. This makes
him an invaluable resource for clients looking for creative solutions to
their challenges.

Kiera McGregor

Project manager

Meet Kiera, the project manager who has mastered the art of keeping
the show running smoothly. With a background in theater and mass
communication, Kiera is no stranger to handling surprises in stride. As
a seasoned actor and stage manager, she knows how to roll with the
punches and ensure that everything goes off without a hitch. If you ever
find yourself at a dinner theater and spot Kiera and need a little inside
scoop on who the killer is - she just might have the clues you need.




Maggie Bland

Senior Designer

Maggie is always up for a challenge and eager to learn. She's worked in
both print and web worlds and has utilized her talents on a wide array
of projects, from brand identities to websites to children’s coloring books.
Her work has won numerous awards at state and national levels, but her
favorite design award so far earned her face a feature in a Nancy Drew
video game!

Miranda Finn

Designer

Miranda is a skilled designer and illustrator who strives to make every
client smile. She has a passion for illustration and uses her talents

to bring creativity into brands. She shares a passion for design and
music and was a part of the Cornhusker marching band. When she's
not creating Miranda enjoys sitting down with a good fantasy novel or
reminiscing about her college marching band days.

Andy Burchardt

Senior Designer

Meet Andy, a fabulous creative with techie twist! Starting with
Mechanical Engineering at the University of Wisconsin-Platteville,

he ditched the calc grind for the allure of design. With a unique
combination of agency and private sector experience, he's adept at
building brands and their digital presence from the ground up and
working at a fast pace to keep things on track. Away from Juicebox,
catch him geeking out over space or draining threes from deep on the
basketball court.

Leah Lukens

Designer

Leah Luekens is a versatile designer with a wealth of experience across
both higher education and the private sector. Her skill set spans digital
and print design, with a strong emphasis on branding. Whether crafting
a brand identity or creating stunning illustrations, Leah's creativity
knows no bounds. Outside of work, she's a passionate college football
fan on a mission to visit all Division 1 football stadiums. When she's not
cheering on her favorite teams, you'll find her with a good book in hand,
indulging her love of reading.



Justin Cook

Back-end Development Team Lead

With over a decade of experience under his belt, Justin has conquered
countless challenges in the education sector—and beyond. He's led the
charge on 100+ projects, ranging from sleek websites to cutting-edge
applications and intranets. But Justin’s talents don't stop at tech. When
he's not coding or strategizing, you'll find him in the kitchen, whipping
up culinary masterpieces. His secret? A knack for making everything
from scratch, including his signature PB&J, with peanuts ground to
perfection by none other than himself.

Brandon Stack

Senior Front-end Developer

Brandon is all about crafting user experiences that are not only visually
stunning but also intuitive for everyone. With a background in graphic
design, he brings a unique eye for detail to his development work, making
him an even better developer. Over nearly ten years, he's collaborated
with a diverse range of clients, from top-tier universities to Fortune

500 giants. Brandon thrives on tackling tough challenges in the digital
world. When he's not creating the next big web experience, you'll find
him outdoors, chasing adventure and always on the hunt for his next big
catch.

Greg Hauenstein

Senior Developer

Greg's a super-talented creator whose 12+ years of experience touch

all phases of the creative process. After studying video production in
college, he followed his passion while overseeing video production

and photography in lowa and Colorado for the Obama campaign. At
Juicebox, he brings websites to life as a key member of our development
team, along with guiding video production and photography.



Ken Villanueva

Senior Developer

Ken is a highly skilled developer with over 11 years of experience in the
field. While his expertise shines brightest in front-end development—
particularly in HTML and CSS—he’s also well-versed in back-end
technologies, making his approach to problem-solving incredibly
balanced. Whether tackling a complex user experience challenge or
diving into code, Ken's knowledge spans both ends of the development
spectrum. In his spare time, he loves to delve into blockchain code,
constantly pushing his boundaries in the digital world.

Megan Hendrickson

Developer

Megan Hendrickson is a dynamic developer with a knack for bringing
ideas to life in the digital world. As a Google Analytics specialist on

the Juicebox team, she not only ensures that we track all the right
information about the user experience of site visitors but also helps
explain how to make the most of those insights. Whether she's crafting
seamless user experiences or diving into back-end development,
Megan's attention to detail and analytical skills make her an invaluable
part of the team.



Team Organization Chart

Dale Bentlage

Chief Strategist + Principal

Karl Lang

Senior Project Manager

Kiera McGregor

Project Manager

Creative Team Development Team
Maggie Bland Justin Cook
Senior Designer Team Lead
Brandon Stack
Andy BurChardt Senior Front-end Developer

Senior Designer

James Monsarvas

Senior Developer

Miranda Finn

Designer

Greg Hauenstein

Senior Developer

Leah Lukens
Designer Ken Villanueva

Senior Developer

Bethoveen Todino

Senior Developer

Megan Hendrickson

Developer



Our WordPress government suite

We've created a variety of tools specifically for the unique needs of government organizations.

These custom components give you the best of both worlds with functionality attuned to your
specific needs while leveraging the strengths of WordPress, the most popular content manage-
ment platform in the world. Here's a list of the site components you'll read about in our proposal:

Events system

Staff directory

Emergency alert system

Project status system

Third-party integrations

Content approval routing process
Mobile app

Community and non-profit activities
Policies

Board meetings and agendas system
Two-factor authentication/single sign on
(SSO)

RFP procurement system

Notification system (via text, email)
Microsite system

Intranet

Web accessibility validation tool
E-newsletter system

Integrated e-newsletters
Automatically publish news to social media
channels simultaneously

Enhanced security measures including
off-site backups and DOS protection
Park and community maps
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Life isn't about hardware, but it is rewarding when your work is recognized for being the best of

the best nationally and regionally. You can expect the same level of excellence and tenacity for

perfection for your project.

Our work has been recognized by:
o How International Design Awards
American Advertising Federation
Logo Lounge 8, 9, 11

National School Public Relations Association

© 00O

Public Relations Society of America (lowa)

Our websites have been awarded 30+ times

nationally, regionally and statewide.

Our logos have been awarded 9 times and
published by LogolLounge.

Our video and interactive media work has
received a total of 9 awards.

Art Directors Association of lowa
lowa School Public Relations Association
Colorado Business Marketing Association

Arizona School Public Relations Association

©000O0

lowa Tourism Awards

A FEW MILESTONES
We've taken home 60+ awards in 6 years.

We created one of the few 3D websites in the
world which won the Interactive Award of
Merit from How International Design Awards.



People we've worked with

Our firm is comprised of people who have a lot of experience creating websites for private

sectory, professional services, government institutions and nonprofits. To understand what we've

done, here's a snapshot of a few clients. We'd be delighted to add you to our list!

Partial Client List

Government

* City of Des Moines

* City of Johns Creek

* The 712 Initiative (regional economic dev.)

* City of Foley (Foley Sports Tourism)

* Pocahontas County (Economic Develop-
ment + County)

* County of Kauai

* South Carolina National Heritage Corridor

* City of Johnston (Johnston Town Center)

* lowa Secretary of State

* Decatur Parks District

* Governor's Office of Economic Development
(Utah)

* Governor's Office of Workforce Innovation
(Nevada)

* Kent County

* Upper Shore Regional Council

* Treasure of the State of lowa

* Basin Recreation

* City of Tualatin

Libraries
* Johnson City Public Library
* Swampscott Public Library
*  Westland Public Library

Higher education
*  Texas A&M University
* University of Texas (Blanton Art Museum)
* University of Connecticut
* |owa State University
* University of Missouri

Tyler Junior College

Community College of Vermont
Richland Community College
Oklahoma Panhandle State University
Sampson Community College

York County Community College
Luna Community College

Ministry Resource Center at Milligan Univer-
sity

University of Montevallo

Rogers State University

Nonprofit

The 712 Initiative (regional economic dev.)
SE New Mexico Community Action Corp
Practical Farmers of lowa

Mid-lowa Community Action
Mid-American Council Boy Scouts of
America

Global Eco Adventures

Hoyt Sherman Place

lowa Architecture Foundation

Catholic Charities

Joppa

DMARC

St. Francis of Assisi

Lutheran Church of Hope

Special Olympics

The Englert Theatre

Texas Book Festival

Student Achievement Partners



Professional services

OPN Architects

frk architects + engineers
SVPA

Avant Architecture
Wells + associates

Otten Johnson

Crary Huff Law

Deaf Services Unlimited
Raker Rhodes Engineering
Carney Law Firm

RDG Planning & Design
Bishop Engineering

School districts

Des Moines Public Schools

Waukee Community School District
Ankeny Community Schools
Johnston Community School District
Urbandale Community Schools
Ames Community Schools

Cedar Rapids Community Schools
College Community Schools

Laveen Elementary School District
Rapid City Area Schools

Linn-Mar Community Schools
Gilbert Community Schools
Heartland AEA

lowa AEA system

Gilbert Community School District
Liberty Elementary School District

Business
* Wendy's
* Teradata
* Harbach Lofts
= Pillars of Wall Street
= Street Smarts
* KMC University
* Truckers Insurance Associates
*  Wright Service Corp
* Brillion

Financial
*  Midwest Bank
* Redstone Bank
*  Premier Credit Union
* Denver Savings Bank
* Peoples Savings Bank
* Capitol View Credit Union



References

City of Johns Creek

Jennifer Chapman, Senior Communications Man-
ager

City of Johns Creek, GA 30097
Jennifer.Chapman@johnscreekga.gov | (678) 512-3309
1,000 employees

2023-present

Web design and development

City of Tualatin

Heidi Stanley, Creative Communications & Market-
ing Program Manager

hstanley@tualatin.gov | (503) 691-3016

Megan George, Deputy City Manager
mgeorge@tualatin.gov | (503) 691-3065

City of Tualatin, OR 97062
500 employees
2024-present

We've recently started a project to create a new site for the city.

Johnson City Public Library
Eric Jon Job, Technology and Media Manager
eric.job@jcpl.org | (423) 434-4468

Hannah Kiger, Marketing Coordinator
hannah.kiger@jcpl.org | (423) 434-4450

Johnson City Public Library

100 West Millard Street, Johnson City, TN 37604
40 employees

2021-present

Web design and development

Rapid City Area Schools

Shane Daniel, Director of Information Technology
3302 West Saint Cloud St., Rapid City, SD 57701
shane.daniel@k12.sd.us | (605) 394-6629

1,000 employees

2018-present

Web design and development

Encore Properties (Harbach Lofts)
Kent Mauck, President

516 3rd Street, Ste. 208, Des Moines, |A 50309
kmauck@encoreiowa.com | (515) 975-6149

5 employees

2013-Present

Branding, web design and development, marketing, copywriting

Johnston Town Center/Hansen

Company

Grant Taylor, LEED AP, Vice President
5665 Greendale Rd., Suite A, Johnston, A 50131
grantt@hansencompany.com | (515) 270-1117
10 employees

2021-present

Branding, web design and development, marketing, copywriting

College Community Schools

Steve K. Doser, Community Relations Director
401 76th Avenue SW, Cedar Rapids, lowa 52404
sdoser@crprairie.org | (319) 848-5437

Eric Townsley, Director of Information + Technology
401 76th Avenue SW, Cedar Rapids, lowa 52404-7034
etownsley@crprairie.org | (319)-848-5419

900 employees

2020-present

Web design and development



York County Community College
Stacy B. Chilicki, Director of Marketing & Public
Relations

12 College Drive, Wells, ME 04090

SChilicki@yccc.edu | (207)216-4312

500 employees

2020-present
Web design and development

County of Kauai

Sandy Kaauwai, Economic Development Specialist I\V,/
Film Commissioner

4444 Rice St. Suite 200, Lihue, HI 96766

skaauwai@kauai.gov | (808) 241-4953

400 employees

2021-present
Web design and development, branding

Texas A&M University

Hailey Yamada, Web & Information Designer
400 Bizzell St., College Station, TX 77843
haileyy@tamu.edu | (979) 862-3396

20,000 employees

2020-present

Web design and development

Swampscott Public Library
Jonathan Nichols, Library Director
61 Burrill Street, Swampscott, MA 01907
(781) 596-8867

1,000 employees

2023-present

Web design and development

Blanton Museum of Art, The University

of Texas at Austin
Carlotta Stankiewicz (stan-KEV-itch), Director of
Marketing & Communications

lottacarll@gmail.com | (512) 791-8310

Carlotta recently left The Blanton so we've listed her personal contact
information. We're currently workong on a new website for the Blanton Art
Museum and plan to launch it this winter!

20,000 employees
2022-present
Web design and development

Ankeny Community School District
Michelle Siefkas, Webmaster & Communications
Specialist

306 SW School St., Ankeny, IA 50023
michelle.siefkas@ankenyschools.org | (515) 289-3951

Samantha Aukes, Communications & Marketing
Manager

306 SW School St., Ankeny, IA 50023
samantha.aukes@ankenyschools.org | (515) 259-3950

Basin Recreation

Lily Chirico, Marketing Supervisorer

1388 Center Drive, Park City, UT 84098
lily@basinrecreation.org | (435) 649-1564 x129

Justine Kadziel, Community Outreach Manager
justine@basinrecreation.org | (435) 649-1564 x115

1388 Center Drive, Park City, UT 84098

80+ employees

2024-present

We are currently working on a new website for Basic Recreation

which manages parks and trails in and around Park City, Utah.



Would you marry someone after
the first date?

If we're not thrilling you, tell us to take a hike

The unknown can always be a little scary. You're making a big decision that will impact your
organization for a long time — not to mention that you're spending a lot of money. This is an
important project. We understand.

But how well can you tell if you're really picking the right company until after you've started working with
them? That's how we would feel if our roles were reversed.

We're so confident you'll love us, we do something no one else in our industry does. In fact, no one even
comes close. If we start working on your project and we're not cutting the mustard, you can walk away at
any time. You can cancel at any time during the planning process and get a full refund. If we're working on
the design, you'll only pay for work to outline the project’s specifications. If we're past the design phase,
we'll give you all of our work and you'll pay only for work that we've completed.

Even further, if you want to do a pay-as-you-go, we'll even bill you each week if you don't want to pay an
up-front deposit.

It's total satisfaction. No excuses. If we're that good, we don't need to hide behind a contract — so we don't.

We are that good.



How we'll work together

You'll have a dedicated project manager that will serve as your primary contact for the project. In
addition, you will also have direct contact with different members of our team when it's important for
them to work with you. We'll meet in person, via conference call and also via video conference.

During the design phase, we'll send you a link to access all the mockups related to the project. After the
development phase, we'll send you a beta version of the website for you to review before launch.

We'll hold a few different types of meetings for your project. Most meetings would take between one
and two hours. In the discovery sessions, it's ideal that anyone who would need to approve the design
participate in the process. For the other meetings, you may find it easier to have fewer staff members
attend. Each of the organizations we have worked with have been unique in how many people are
involved and their level of participation, so we've found that it works best to adapt the process to your
unique needs. The discovery sessions will be held virtually or at your office.

* Discovery meetings

*  Wireframe presentation

* Design presentation

* Design revisions presentation

* Content planning (may be multiple sessions)
* Training

If additional meetings are required during the project, those are included in the cost of the project. We
work until the work is done!
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Timeline

Phase 1: Discovery
2-4 weeks
* Discovery sessions

Phase 2: Planning & Strategy

2-3 weeks

* Content planning

*  Wireframe presentation

* Sitemap finalization

* Detail specifications

* Content management permissions planning

Phase 3: Design
6-8 weeks
* Design presentation

Phase 4: Development

8 weeks

* Betasite setup

* Development of website front end

* Development of custom modules and plugins

* Code review and testing

Phase 5: Training

2 days

* Quality assurance testing
* Beta testing

* Training

Phase 6: Content Migration

2 weeks

= Content migration

* Image selection and implementation

Phase 7: Launch
1day

* Final review

* Site launch



Project planning

Brand goals
* Understand brand objectives (emotions to create, personality, color palette, fonts, photography, etc.).

Audiences
* Various target demographics. Create a detailed demographic profile for each type of user and break
each group into subsets to identify factors such as age, gender, education, aptitude with technology
and information they're after.
= Review current analytics to understand which information is most sought by visitors.

Content

* Understand what information you need to communicate.

* |dentify if we can include content on the website that will reduce the number of inbound calls to your
organization and free up more time for busy staff.

* |dentify subtle ways can we instill collective pride in your organization, improving the performance of
your staff.

*  Make it easy for people to find information on the website (site search, intuitive content organization,
breadcrumbs).

* Understand needs and support the use of video, audio, photography and integrate with other social
media channels.

Site Administration
* Define which users will be able to edit what parts of the website.
* Make content management easy enough to be managed by someone who is a novice but also not too
simplistic for an advanced person.
* |dentify collection points and needs for online form submission and management.
* Determine if an approval process is necessary when people make content changes.

Technology
* Follow current technology and design standards (browser support, W3C standards).
* Have the page load quickly for different types of devices (mobile vs. responsive).
= Use a content management platform that is the best-in-class for websites and supports multiple
levels of content administration.

Site Oversight and Management
* Set up appropriate analytics (Google Analytics and Google Webmaster Tools).
* Assist with developing a sustainable long-term plan to handle ongoing site and content management.
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Design

Unlimited revisions. Absolute peace of mind

Typically, most firms will give you one mockup and include one round of revisions. If you want to make
any changes to the mockup after the first round, you're on the clock and every one of those changes is
billable. How does that make you feel? You just got started and already you're going over budget! That's
certainly not getting off to a good start.

At Juicebox we aim for elation (see House Rule #4). We do something that no one else in our industry
does. We include unlimited design revisions to our work—at no extra charge. If we give you an initial
round of mockups and they're not perfect, we tweak them...and we keep tweaking them until they're
perfect. Whether it's two or 27 rounds of changes, we work until you're elated.

Think UX experience, not just UX design

Creating remarkable design is one of the most critical things we do. However, great design isn't just
about whether it's orange, blue or black, or even how it looks on a monitor or the device you cradle in
your hand. It's how you interact with it, the perception it creates and ultimately, the way it makes you
feel. It needs to be warm, inviting, comfortable and intuitive. It needs to be one of the best experiences
your audience has that day. To pull that off, it's essential to be cognizant of your audience and put them
in context; who are they (age, gender, technological aptitude, etc.) and what will resonate with them.
Impressions are created in seconds and perceptions last months or even years.

Discovery process

What's the discovery process like? The discovery process is critical to the success of the project. We
do an in-depth discovery process to help you identify project goals and understand your brand. We're
going to bet that you've probably got a team of people working on this project. Often it can be difficult
for a group to reach consensus.

To help align your committee, we do some unique, interesting and fun things to identify your goals,
reach consensus and chart the course as a part of the discovery process.

Once we fully understand what you hope to accomplish during the project, we create a variety of
sketches for various design concepts. Typically, we would present three different wireframe concepts to
you. If you like those wireframe concepts, we'll move forward to design either one or two that feel like
the right match for you. If our initial wireframe concepts aren't quite right, we'll tweak them or come up
with something entirely new.

Because we provide unlimited design revisions in our work, we've removed all of the risk in the design
process. We keep designing and wireframing until it's perfect.

One thing is for sure, it will be unique and exceptional. We don't do cookie cutter websites.
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Content management

Your website will have a content management system (CMS). That's a tool which allows you to easily
change the content on your website without having to be a computer programmer. For your project,
we're recommending WordPress as the best fit for your needs. WordPress is an open-source platform,
which means anyone can use it. No annual licensing fees. No being held hostage by a vendor that uses a
proprietary software platform. WordPress is perfect because it allows you to be in control. If we're ever
not thrilling you, you can get rid of us and have another WordPress developer take over support of your

website. That keeps us on our toes!

Our people have been using WordPress for more
than ten years, using it to build more than 300
websites. There are no annual or ongoing costs to

implement security patch upgrades to WordPress.

They take place automatically! You can have
multiple levels of website administrators, each
with different levels of permission to edit and
approve website changes.

Key features of WordPress

= Simple, intuitive user interface

* No software licensing fees

* Advanced multi-site capabilities
* Update content via your browser
*  Spell check

* Edit content and images

* Add or delete pages

*  Photo cropping

* Search engine optimization (SEO) capabilities

*  Permissions system (role and user-based)
*  Multiple administrators

* Preview before you go live

*  Version control

*  Media library

* One click software upgrades

* Content archive

*  Editin WYSIWYG or HTML mode
* Saved version history

*  Friendly URLs

* Draft mode for unpublished pages

CMS Market Share

Drupal

Joomla

\

Other WordPress

Who uses WordPress?

lowa State University TechCrunch

The New Yorker Mashable
Wellmark Reuters

Sony Music INTL FCStone
eBay IBM
Meredith Bloomberg
CNN MTV

DID YOU KNOW?

WordPress sites make up 28% of
the internet, running more than 15
million sites.

24



Gutenberg drag-a nd-drop editor — customize and publish with ease

Gutenberg gives you the driver's seat

Gutenberg is a new editor that lets you build a custom page template. The editing experience has been rebuilt for

media rich pages and posts and is no longer tied to the one-size-fits-

all template model. Experience the flexibility

that blocks will bring, whether you are building your first site or write code for a living. Let us show you...

Add Content

Dashboard

Posts.

Media

Forms

About theBisillete- i

Events

e B D B3 W B

Staff Directory

®

School Pages A Proud History

School News

) o

Digital Backpack

Intranet

Alerts

Activities

Shared Content

o 4 O P

Users

Tools

Settings

SEO

0 & % @

Notifications

Key Contacts

a

J

=~

A

a

J Add Key Contacts

1]
Madison Wilson L 4
Derek Hernanez v
Select.. v

Who gets editor permissions?

That's up to you! You can grant all your editors access to build
with Gutenberg or only a handful of folks. Even better, for pages
that won't need customization, like an events calendar, you can

keep those pages intact with the classic editor.

Pages v 8 Aproud history

Drag-and-drop content blocks
Blocks are a great new

Tz=9END tool for building engaging
content. With blocks, you can
insert, rearrange and style
multimedia content with very
little technical knowledge.
Instead of using custom code,
you can add a block and focus
on your content.

Gallery

An example of some of the blocks you can add

Need to feature a staff contact?

° Simple! With Gutenberg you can add this
° custom block to any page of your site. It's
the same for FAQs, factoids, you name it—

just drag it onto your page!

DID YOU KNOW?

The tool got its name from Johannes
Gutenberg who invented movable

type with the printing press.
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A look inside — see the difference

Using Gutenberg

About Us

‘Ames Community School District gives students a
personalized leaming experience from theirfirst day of
preschool until graduation. We're a district that's large enough
to provide an intemationally compelitive education, with
programming and activiies enriched by community
connections and infused with a variety of cultures, yet small
‘enough for each studentto find a niche.

With three rebuit and two newly a

, middle school and a high
school rated as the number ane public school in lowa (U.S. News and World Reports), the Ames Community
School District provides a learming environment for students to master the academic and social-emotional
skills, srategies, and concepts that will prepare them for a lfetime.

y engaged in g their own each stage
of learning. By collaborating and sharing with their peers, our students experience learning that is authentic
‘and challenging. They develop processes that allow them to problem-solve, fefiect on and adjust their
thinking, and use prior knowledge 1o consiruct new learning.

Purpose

The Amas Commininy Sehnnl Distiet ~nmmits tn anuity and ancass that amnewers evany individual tn rach

With Gutenberg, you can customize any page in

the pages tab.

Using the classic editor

swienoan rover [N [ ¢

Page  Block «

Status & viswilty ~
Visibiity Publc

Publish  Seplember 8, 2021500 prm
Author

Juicebox/

Document Block
Template ®  Interior Post
Interior Type

Page Links

D 2080
Add Banner Image
Permaink

No image selected
Feauredim
osausson  Add Banner Height
-

Pageavy  CE)

Optional Banner Height Override (default 48.8)
Add Banner Opacity

Optional Banner Overlay Opacity (default 0.7)

Add Content

PPV I - -

The sidebar allows people to

easily customize any block.

@ Dashboard

Edit Page

# Posts WP Rocket: One o more plugins have been enabled or disabled, clear the cache if they affect the front end of your site.

LG Communications Publish R
AllPages Permalink: (o (reviewchanges |
Add Ne

= @ visibiity: Public Ecit

€ B I ¢ =+ - % o

© Revisions: 4 Browse

i) Event Paragraph v Formats 0
) Published on: Dec 17, 2018 at 13:14
3 Staff Directory bt
WCSD students will becom vho prepare .
igit ack conversations and collabor; Giverse partners and car ¥) Readsbiity: Needs improvement
world.
7> Maker /! SEO: Not available
M Proposals Standards, Benchmarks, Objectives PR
=5 Commus steac
Mediafie — "
5 - | Waukee Youth Tennis Camp Ages 8-11: Session 3 July 6,2020 9:00 am WCSD Camps & Clinics
grade
nce
Waukee Youth Tennis Camp Ages 12-17: Session 3 July 6, 2020 10:15 am 'WCSD Camps & Clinics.
6th Grade, Yearbook
2020 Waukee Future Track Champions - July 6-9 July 6,2020 515 pm WCSD Camps & Clinics
‘SummerSongs Choir Camp July 10, 2020 8:15 am NNon-Profit/Community
‘SummerTunes Choir Camp July 10, 2020 9:00 am Non-Profit/Community

Staff Directory.
[ Digital Backpack

Vocal Workshop And industry seminar with American Idol
I Backpack and Disney Coach Peisha McPhee

Jewels Academy App Camp (Virtual Math Camp & Y.E.S.
Combined)!

Drake Youth Football Camps
[ Proposals

© Shared Content Virtual Summer Camps - Des Moines Performing Arts

Des Moines Performing Arts - Elementary Summer Camps

A Appearance

July 16,2020 (all day) Non-Profit/Community
July 23,2020 (all day) Non-Profit/Community
July 23,2020 1:30 pm Non-Profit/Community
July 24,2020 (all day) Non-Profit/Community
July 24,2020 9:00am Non-Profit/Community

With the classic editor you have pages and templates, such as this Digital

Backpack example.

This editing experience is
great for confident editors
with media rich pages that
thrive on flexibility.

Gutenberg features:

* Rearrange blocks

* Add or delete blocks

*  Customize fonts and colors

*  Set editor access or
restrictions

*  Duplicate pages with
blocks (like a template)

*  Adjust image or block sizes

This editing experience is
great for low maintenance

editors who prefer

structured pages and posts.

Classic editor features:

*  Edit pages similar to a Google

doc or Word file
*  Edit content and images
*  Type styles are pre-set
*  The layout is predefined

within the template

* Easy to update without errors
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Accessibility Compliance Tool — Make sure your site is compliant

We'll install our very own accessibility
tool on your website. It helps ensure
your content meets accessibility
standards before a user hits publish!

How it works

Before the user can publish their edits,
the tool scans the content to ensure
there aren't any errors. If any possible
issues are detected, the tool creates a
preview page to show the problems.
The tool also displays helpful tips to
make the page compliant.

This dramatically increases the
accessibility compliance for your site
because the errors are fixed before
the page goes live!

The tool checks the most common
accessibility issues:
* Scans alt text in images

* Confirms the sequence of
headings

* Ensures descriptive headings are
used in tables

Q@ Info

Double-check your alt text to be sure

city approvals, street closures (as applicable), submittal procurement, material lead times along
with actual construction activities and any other necessary information that is needed to manage
and communicate the schedule.

SAFETY
Culture of Safety
Instilling a culture of safety is a top priority at The Hansen Company. We are convinced that it pays

dividends in our most precious resource; human capital. We know from experience that top-down
but for a culture to develop and maintain, it has to be a bottom-

tion, our safety program has evolved over many years of

it describes the contents of the image.

o the tenants of the program. We don’t check boxes or go

ittom to the top, office to field; safety is a critical part of our
Learn More } . s )
It's a part of our daily experience inside and outside of work.

Satety .cecap

As further proof of our commitment to safety, Master Builders of lowa (MBI)
and lowa OSHA selected The Hansen Company as the Outstanding
Company Safety Award winner. The award has become one of the most
prestigious safety awards for the construction industry in the state of lowa.
The award’s intention is to encourage and recognize substantial

achievements in construction safety. The Outstanding Company Safety
Award aims to recognize best practices in accident prevention and promote the industry’s best
achievements to advance safety at all levels.

“The honor and recognition is very special, not only for our employees who work on our jobsites
every day,” said Hansen Company President Craig Faber, “but also for the many subcontractors,
material suppliers and other visitors who regularly visit or work on our jobsites. Many of these men

If any possible issues are detected, the tool displays a preview page to show the problems.

Guidelines for Text Alternatives

Provide text alternatives for any non-text content so that it can be
changed into other forms people need, such as large print, braille,
speech, symbols or simpler language.

Success Criterion 1.1.1 Non-text Content
(Level A)

All non-text content that is presented to the user has a text
alternative that serves the equivalent purpose, except for the
situations listed below.

Controls, Input:

If non-text content is a control or accepts user input, then it has
a name that describes its purpose. (Refer to Success Criterion
4.2 for additional requirements for controls and content that
accepts user input.)

Time-Based Media:

If non-text content is time-based media, then text alternatives at
least provide descriptive identification of the non-text content.
(Refer to Guideline 1.2 for additional requirements for media.)

Test:

If non-text content is a test or exercise that would be invalid if
presented in text, then text alternatives at least provide
descriptive identification of the non-text content.

The tool displays helpful tips to help the user make the page compliant.
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A few things you'll love

Ownership rights
You'll breathe a sigh of relief after reading this section. We believe that since you're paying us to

create your website and the other creative services we are doing for you, it should be yours.
*  We will be doing design and programming work.

* You will be the exclusive owner of any graphic design work. You will receive a perpetual, non-ter-
minating right to the code that powers the website.

*  You grant us the right to use images of the work for our own promotional purposes.

Change order process

It's possible you might change your mind during the process, adding something or deleting something
from the project. You can add something to the project at any time. If you choose to add something, we'll
tell you the cost and you will approve the item before we do any work. You may cancel any items at any
time and have the cost of the project lowered by the amount of the component that you have cancelled,
provided that we haven't done any work on that item. If we have started working on an item, you may
still cancel the item at any time and we will bill you only for work completed to that point.
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Project work

We'll start by completing all of these items.

Discovery, planning + design

Discovery

We'll complete a thorough discovery process as a part of creating the new website.

Audit content — We'll start with a careful analysis of your existing website content to determine
how well it is performing. This includes a deep dive into your website analytics and comparing
your site's performance with your peers.

Identify user personas — A persona is a detailed portrait of each audience type. To be successful,
we'll need to nail down your audiences and tap your insights as we identify unique attributes for
each persona. Each persona will be accounted for as we craft content around their interests.

Interview focus groups — As needed, we'll facilitate meetings with various focus groups or
individuals to gain insights from their perspective.

Conduct an online survey — If you would like for us to survey key audiences (e.g. staff, students,
parents, community) we'll conduct an online survey collecting insights about their needs and
interests. We'll summarize findings for you and share specific respondent data with your team.

Map your user journey — We'll map out the engagement journey of each of your audiences.

Deep analytics review — Our team will pore through your analytics and site metrics to determine
traffic patterns, keyword search phrases and content people are looking for.

Travel

We've included in the cost of our proposal for us to make a trip to JEDCO and Jefferson Parish for
in-person meetings during the discovery process.

Information architecture

After a thorough review of your existing content, we'll provide recommendations about the best way to
organize it. The objective is to create an effortless, intuitive experience for each of your user personas.

Sitemap

We'll prepare a sitemap of your site's content to ensure it will be both logically organized and intuitive

for website visitors.
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Wireframe concepts

We'll provide two or three different homepage wireframe concepts. You'll pick one wireframe that best
represents you and then we'll design the site’'s mockups.

Moodboard

To make sure that we're in sync, our team will share a moodboard with various design elements for
you to provide quick, initial feedback early in the design process.

Custom site design

A website that stands out in a crowd - that's what we deliver. Our team of designers will craft a range
of custom-designed page layouts, tailored to your unique needs. But the customization doesn't stop
there - we'll also design a diverse set of content blocks that can be used in any combination to create
a virtually endless array of layout possibilities. With our focus on incorporating your existing brand
elements and our commitment to unlimited revisions, you can trust that the final result will be a
cohesive, visually stunning website that truly represents your brand. Say goodbye to the limitations of
pre-made templates and hello to pure design bliss.

Unlque page layouts Content blocks

* Home page

* Interior layout (with side navigation)

* Full-width page layout (without side nav)
* News/blog landing

* News/blog article detail

* 1 column block
* 2-column block
* 3-column block
* Slideshow block
* Podcast block

. Events. « Gallery block
+ Staff directory * Timeline block
« Site alert

* Social media block
*  Testimonial block
* Factoid block
« Staff contacts
= Accordion/FAQ block
3-column photo block
* Video block
* News section (showing multiple stories)

* Search results

* Board agenda + minutes

* Key industries & expertise

* Photo gallery

* Form design (with a variety of field types)
* |nteractive map

Home page irresistibility

We've budgeted time to create some great home page sizzle that's interesting and engaging. We've
already got some nifty ideas we could share if we meet!
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Web style guide

As a part of creating the website, we'll establish a variety of design styles, such as six different styles
for headings, bulleted lists, one or two button styles, a pull quote style, table and so forth. To ensure
your site's visual consistency, content editors can only use styling elements from your digital style
guide.

Stock photography

Whenever possible, we'll make use of any high-quality photos you share with us. To augment your
existing library, we'll include unlimited stock imagery as a part of the project at no extra cost.

Technology

Responsive website

The website will be responsive, meaning the layout will adapt to various screen sizes automatically. We'll
build the site to adjust to four different devices including desktops, laptops, tablets and smartphones.

Accessibility compliance

Your website will be fully compliant to level AA web accessibility standards. We'll train your staff on
how to maintain compliance as they update content. Here's a guarantee you won't find anywhere else:
we'll ensure your new website will meet current accessibility standards for life (or we'll fix it for free!).

Browser support

We do comprehensive testing for all popular browsers (e.g. Chrome, Safari, Mozilla, Edge, Internet
Explorer) and their recent versions (released within the past four years) for Windows-based, MAC
OS and Chrome devices. Further, we do testing of mobile devices (tablets and smartphones) for both
iPad/iPhone as well as Android-based devices.

Google Analytics + Google Search Console

We'll integrate the website with Google's powerful traffic analytics tools — Google Analytics and
Google Search Console. Both tools work together, making it a breeze to measure information about
search patterns and website visitors. It's easy to track a variety of information, including search
phrases, search display rankings, traffic sources, on-site visitor navigation patterns and a plethora of
other features offered by these two powerful platforms.

Social media sharing

The website will include the ability for site visitors to share content (e.g., Facebook, X, Instagram,
email, etc.). We'll include this ability on a variety of pages on the site.
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Modules

Key industries & expertise

The website will include a section that profiles strengths and opportunities found within Jefferson
Parish. You'll be able to identify specific industries and tout your unique strengths for each sector,
including workforce readiness, logistical advantages, history and so forth. This section will include
interactive charts and graphs for each industry to make the data interesting.

Area economic overview

We'll create an interactive page with charts and graphs that provide an economic overview of Jeffer-
son Parish and your strengths and key metrics of interest to employers and site selectors.

Partners

In this section of the website, we'll highlight employers and other public and private entities working
together to create opportunities for citizens and the community. We'll highlight specific case studies
or featured employers to emphasize how the community, public and private sector collaborate to
create successful situations employers will love.
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Interactive map(s)

We'll add an interactive map to the website that features benefits employers would be interested in.
For example, we can show the convenience of rail or road transportation, ports, and so forth. We could
also show population growth charts and a variety of other interactive features employers would be
interested in. The could also highlight specific areas of the parish ideal for development.

We'll be able to utilize (i.e., import) layers from external sources ArcGlIS files and display them on the
map. This will include showing things such as landmarks, maps and trails, and highlighting an area
with a boundary (e.g., railways, targeted economic development areas, etc.).

We will create custom icons for various features on the map (e.g., airport, train tracks/spurs, ports,
etc.). Site visitors will be able to filter for only their interests to be displayed. We can also include a
pop-up with more information about a specific venue. The map can be easily modified (by you or us)
to add new locations, trails and areas. The mapping engine that will be used on your site is the same
one used by Strava, AllTrails and Recreation.gov. Note that based on the number of site visitors you
expect to have on the site, there would be a but if your traffic were to far exceed your expectations,
there may be a nominal additional cost for the mapping engine. View examples of recent map projects
at:

* DMARC - this site provides an interactive map for people looking for food panties. https://dmar-
cunited.org/get-help/find-a-pantry/?zip

* Film Kauai - we created a site for the Hawaiian Island of Kauai appeal to movie production
companies and photographers to film on the island. filmkauai.com/locations

= Decatur Parks - this site allows visitors to see where different parks and facilities are found on a
map decatur-parks.org/explore/interactive-map

Alert messages (pop-up, header scrolling feature)

Our platform allows you to easily insert an alert into the website (e.g. special event, cancellation, delay
or upcoming holiday). You can display multiple alert messages simultaneously.

Search

Your new site features a powerful and effective search. In addition to website content, the site search
will also display results for documents (e.g., PDF, Word, PowerPoint documents). In addition to a
sitewide search, there will be a variety of other micro search tools allowing visitors to search specific
sections (e.g., news, events, staff directory, etc.).

Integrated video

It's a snap to embed YouTube or Vimeo video content into the site. Just paste any YouTube or Vimeo
URL into any page and WordPress automatically grabs the video and embeds the video player onto
that page. The video player is responsive to each site visitors’ screen sites. If you need a custom video
player, we can integrate one for an additional cost.



Photo gallery

We will create a custom photo gallery component to display images on your website.

Board agendas + minutes

You can display a list of upcoming board meetings on the website. Each meeting can have an associated
agenda. Meetings that have taken place can have minutes associated with them.

Factoids

Database of community facts (e.g. performance metrics) that can be included on various pages.

News/blog

We'll create a news/blog engine for the website, allowing you to share news and updates, articles, and
fun stories about the community. Articles can be organized into categories and archived. We'll design
a landing page and article detail page.

Events system

The website will have a robust events system custom-designed for your unigue needs. You will be able
to manage events. Each event can have a variety of information including event name, date(s), start/
end time, photo(s), and any other information about the event. Site visitors can find events by viewing
a list, filtering by certain variables, clicking on a calendar grid, or doing a text search. Once an event
has taken place, it will be removed from the calendar automatically. You can republish the event at a
future date by updating information about the event. Website visitors will be able to save an event to
their calendar (e.g., Google, Apple, Outlook, etc.).

Form creation system

You will have a sophisticated and intuitive system to create forms with 30+ different fields to choose
(e.g. fill in the blank, drop down, phone number, etc.). Completed submissions are stored in a database
to review or export. After a person submits a form, you can send email notifications to one or more
email addresses. Advanced features such as the ability to save progress and multi-page forms are
available at an additional cost. The forms system supports workflow routing of submissions. We’'ll
create the first form for you.

Content sharing (COPE)

With our content sharing tool, we've made it easy for you to share content (including news items,
page content, alerts, directory, and events) across all of the sites in your network. This allows you

to store and manage frequently used content on one site, automatically sharing it across any or all
websites (i.e. COPE referes to create once publish everywhere).



Accordion

We'll create an accordion (a.k.a., FAQ, expand/collapse content area) element that can be added to
any page of any of your sites.

Interactive about us page

Create an interactive about us page that will use movement, images and text to give guests an interest-
ing overview about JEDCO.

Event registration & online payments

Website visitors will be able to register for events. In addition, people will able to make online payment
and those paymets can be sent to your accounting platform.

Search aggregator

The website will feature a search aggregation capability similar to what is present on Detroit's website
to display information from relevant data sources. As a part of our discovery process, we'll identify
various sources of information we'll want to include in the search.

SEO analysis & planning

As a part of our work, we'll perform a review of your current website analytics and evaluate your SEO
tactics. We've also included up to 30 hours of work to help with foundational aspects of search engine
optimizations and give you guidance on SEO content.

CMS features

Media library

WordPress offers a robust media library for site content. It accepts all types of media including images,
videos and documents (e.g. PDF, Word, Excel, PowerPoint, etc.). While the media library supports tens of
thousands of items, it's easy to keep it organized by organizing them into folders or tagging items in the
library along. The media library can accept files of any size.
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Create unlimited pages

One of the tremendous benefits of WordPress is you can create an unlimited number of pages and even
better, there are no licensing costs for pages! Create as much content as you would like because there
is no additional cost whether your site(s) have 50 pages or 20,000! As a part of the site build process,
we'll populate 20 initial pages of content for the site. We assume you'll be doing all of the copywriting
for these pages and our role will be to place the text, stylize the pages, find images and crop them and
make sure those pages meet all web accessibility standards. After those first 20, you can create as
many pages as you would like on your own or, if your time is limited, pay us per page if you want our
creative team to create the pages for you.

Retina/4K display ready

Visitors with high-resolution monitors (i.e. retina/4K) will have an incredible experience on your site.
We'll automatically detect when a visitor is using a retina/4K monitor and display high-resolution
images that are exceptionally crisp, bringing your website to life.

Search engine optimization (SEO) framework + planning

We design sites to be search engine friendly. That means we'll design your site with the technical
nuances necessary to give you an SEQO lift. We'll also install tools making it easy to manage and assess
the SEO results for each page. Also, we'll provide cursory guidance on SEO principles. While we
haven't included time to optimize the entire site, we can help with more thorough optimization for an
additional cost.

Content review reminders

You will be able to create a page review date for website content. Different web pages can have
different review date requirements (e.g. 365 days, 180 days, etc.). For example, you might specify

a page of content needs to be reviewed each year. When it's time for that page to be reviewed an
email notification will be sent to the page owner so they can review and update the content. And, just
in case they don't take action right away, we can automatically send reminders to the page owner
inviting them to review the page.

Page expiration

Set expiration dates for content for a specific date so pages will become unpublished automatically.
Testing, training + migration

Beta site setup

Keep track of our progress with a project beta site. It allows you to preview the site and edit content at
a hidden URL as we're preparing for launch.



Options

Add some sizzle if your budget allows.

Alternative language options

Implement automated translation — We'll implement Al-based (artificial intelligence) automatic
language translation tools such as Amazon Translate or Google Translate. Google Translate is a free
tool and Amazon has a nominal cost (you'll be responsible for any ongoing Amazon translation costs;
(ongoing costs vary based on monthly traffic and are nominal, e.g., $300-$500/year).

Staff directory

We will provide a searchable staff directory for website visitors. Visitors can search for staff or filter
by department or job title. Each bio can have contact information (e.g. name, email, phone number,
department, job title) and a photo. For a nominal additional cost, we can add other features like more
data fields or the ability for staff to manage their own bios. Easily bulk import staff member data using
a spreadsheet (XLS, CSV) and it's a breeze to do a bulk photo import. You can manage individual staff
members via WordPress. We'll take care of the initial import.

Surveys

Create online surveys using your website. Survey results can easily be displayed using charts and
graphs making analysis and reporting a breeze.

User authentication (via LDAP/Active Directory, Google, SSO, etc.)

If you prefer to authenticate users with your existing systems, we offer many wants to integrate with
your environment. This includes integration via LDAP/Active Directory as well as Google account
credentials. We will integrate the permissions process so that visitors can use their LDAP/Active
Directory or Google account credentials to log in to the website. We also support SSO in a variety of
ways, including SAML.

Employee/partner portal (password-protected content)

We'll create a password-protected site for staff (or partners depending on your needs). The website
will have a variety of unique features and capabilities. It will follow the design standards of styles of the
public-facing site but have unigue elements useful for an intranet. This provided cost assumes certain
requirements. If you need features like a specific calendar for staff, news feed and other features, it
could increase the cost of this item.
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Content migration

As noted earlier, you can create an unlimited number of pages with WordPress at no extra cost
(because there are no page license fees). But, if you need a hand populating the site with content,
we're here to help. Our team will populate the site with content which includes placing text, cropping
images, stylizing text and making sure each page meets accessibility standards. Any content migration
is performed by our own US-based, native English speaking team members. We assume you will be
writing the page content. It may be possible to perform an automated import of your existing site
content, but we need to know more from you to understand if it is feasible. If we can automate the
cost, it could reduce the cost per page.

RFP system

We'll add a system to display open requests for proposals on the website. For each RFP, you'll be able
to include information about the RFP along with associated documents. Also, you can list expired bids
along with the awarded bidder. This item adds a component to the site, making it easier to manage
bids. Alternatively, if you are looking for a less expensive option, you can continue using a table layout
that wouldn't include any cost.

Social feed import

We can import a variety of social media feeds into your website. We can import feeds from other
sources like Instagram, Facebook, Twitter, or Flickr. Note, there is no cost to merely link (e.g., link in your
footer) to a social channel.

WordPress accessibility preview tool

We'll add our custom WordPress accessibility tool to ensure page content avoids all on-page accessi-
bility errors (e.g. using descriptive alt text for images, ensures headings are in sequential order, con-
firms descriptive headings are used for tables). It's a great tool for your team to identify accessibility
errors as they edit pages.

Website accessibility scanning + remediation

We'll add our sitewide website accessibility tool to scan your website, monitor and resolve any accessibility
issues for you. A member of our team will regularly perform accessibility audits and resolve any problems
on your website. If any issues are related to content entry (e.g., images without alt tags, uploading improper
PDF documents), we'll provide your team a report of our findings. Our tool scans all images, pages, and
news items to test for ADA compliance, including confirming all images use alt tags, validates all links
(on-site and off-site), tests all color-contrast ratios, and performs CSS diagnostics.

Note this component is not a required item. Our guarantee of lifetime accessibility still applies to our work
as we built your site. This component provides for the software tool to test web accessibility on an ongoing
basis and for time to review those reports, remedy any issues identified and report our findings to you.



Enewsletter template + subscription

We'll design a custom e-newsletter template and place it into an enewsletter platform within Word-
Press or an external service like MailChimp.

Job listings module

Create a database to display listings for various open positions.

Apply online

Allows website visitors to apply online for open positions.

Custom photography

Capture high-quality custom images for use on the website and other marketing literature.

Homepage video

We'll capture video content for a brief homepage video of approximately 30 seconds. This video would
be images only and not include any audio. Depending on the length of the video and your amount of
traffic, adding video could increase your hosting cost by approximately $10 per month.

Create social media post templates

We'll create a variety of social media post templates to be used for specific messages (e.g., news,
upcoming event, points of pride, featured board members, etc.).

Resource library

WEe'll create a searchable resource library for the website. You'll be able to include various items in the
library (e.g., PDF documents, links to off-site items, pages, etc.). Site visitors will be able to search or
filter items in the resource library to display matching results. View an example at: https://www.arch.
tamu.edu/academics/resource-center/.

Parks + attractions database

We'll create a database of different quality of life entities such as parks and attractions. Each entity can
be placed in multiple categories (e.g., lodging, hiking, guides/charter captains, boat launches, parks,
history/museums, shopping, dining, parks, museums, golf courses, seasonal activities, etc.). You will be
able to manage a list of categories. Each attraction’s profile will include the attraction name, photo(s),
address, email, phone, website address, description, hours, offers, and link to their social media identi-
ties. Website visitors will be able to browse or filter for different attractions based on the category. You
will also be able to display an icon and link to various social media presences for each attraction.

w
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Microsite system

We'll create a system so you can create new microsites. We'll also create the first site for you. We
assume the microsite’s will follow a similar look and feel of the primary site.

Prospect landing page

We'll design a page layout that could be used to provide summary information about Jefferson Parish
for targeted employers. This page could include the name/logo of a targeted employer, key benefits of
interest to them, potential office buildings or addresses that match their site selection needs, members
of your team who will helop them and other interesting and relevant information to them. You'll be
able to easily create these pages for individual prospects. It can be either password protected or only
viewable using a specific link (and not accessible from a search engine).
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Hosting

You may host the site yourself or we can host it for you. The cost to deploy the site to our server or yours
is included in the cost of the project.

If you choose to host with us, you're in good hands. We host more than 500 sites for our clients. If we're
hosting the site, all maintenance and troubleshooting and security-related issues related to hosting are

included in the cost of hosting.

If you elect to host yourself, any support that we would provide for hosting the site after the initial
deployment would be billable at our hourly rates.

Specifications

The hosting environment will be a cloud-based virtual private server that can be instantly upgraded
should we need additional storage capacity. We also feature a Content Delivery Network (CDN) for
ultra fast delivery of images, media and documents from the website. We will host your website on a
month-to-month arrangement and you may cancel at any time. For your convenience, we can invoice
you monthly, quarterly or annually. Your hosting plan includes the features listed below.

Managed server environment Content Delivery Network (CDN)
Cloud-based for unrivaled redundancy Daily off-site backups

Automatic server security patches and upgrades  99.95% uptime SLA

Firewall protection 24/7 site monitoring and analytics
300GB storage 24/7/365 support

3TB monthly data transfer Denial-of-service basic threat protection
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Request for Proposal
AFFIDAVIT

STATE OF [W(ssove,

PARISH/COUNTY OF _/ ;\‘07

BEFORE ME, the undersigned authority, personally came and appeared: De E/L-»

Ot {d""j - B"J\fﬁfﬁu , (Affiant) who after being by me duly sworn, deposed and said that

he/she is the fully authorized Yo N&f}{‘nﬁ «g){iﬁy\w of Ty f»,,,}v. (Entity),
J V7

the party who submitted a proposal in response to RFP Number 24 - 04 |7 , to the Parish of

Jefferson.

Affiant further said:

Campaign Contribution Disclosures
(Choose A or B, if option A is indicated please include the required
attachment):

Choice A Attached hereto is a list of all campaign contributions, including
the date and amount of each contribution, made to curtent or
former elected officials of the Parish of Jefferson by Entity,
Affiant, and/or officers, directors and owners, including
employees, owning 25% or more of the Entity during the two-year
period immediately preceding the date of this affidavit or the
current term of the elected official, whichever is greater. Further,
Entity, Affiant, and/or Entity Owners have not made any
contributions to or in support of current or former members of the
Jefferson Parish Council or the Jefferson Parish President through
or in the name of another person or legal entity, either directly or
indirectly.

Choice B _ v~ there are NO campaign contributions made which would require
disclosure under Choice A of this section.

Page 1 of 3 Updated 05.21.2014



Affiant further said:

Debt Disclosures

(Choose A or B, if option A is indicated please include the required

attachment):

Choice A

Choice B v

Affiant further said;

Attached hereto is a list of all debts owed by the affiant to any
elected or appointed official of the Parish of Jefferson, and any and
all debts owed by any elected or appointed official of the Parish to
the Affiant.

There are NO debts which would require disclosure under Choice
A of this section.

Solicitation of Campaign Contribution Disclosures
(Choose A or B, if option A is indicated please include the required

attachment):

Choice A

Choice B v
Affiant further said:

Subcontractor Disclosures

Attached hereto is a list of all elected officials of the Parish of
Jefferson, whether still holding office at the time of the affidavit or
not, where the elected official, individually, either by telephone or

by personal contact, solicited a campaign contribution or other
monetary consideration from the Entity, including the Entity’s
officers, directors and owners, and employees owning twenty-five
percent (25%) or mote of the Entity, during the two-year period
immediately preceding the date the affidavit is signed. Further, to
the extent known to the Affiant, the date of any such solicitation is
included on the attached list.

there are NO solicitations for campaign contributions which would
require disclosure under Choice A of this section.,

(Choose A or B, if option A is indicated please include the required

attachment):

Choice A

Choice B

Page 2 of 3

Affiant further said that attached is a listing of all subcontractors,
excluding full time employees, who may assist in providing
professional services for the aforementioned RFP.

There are NO subcontractors which would require disclosure under
Choice A of this section.,

Updated 05.21.2014



Affiant further said:

That Affiant has employed no person, corporation, firm, association, ot other
organization, either directly or indirectly, to secure the public contract under which he
received payment, other than persons regularly employed by the Affiant whose services
in connection with the construction, alteration or demolition of the public building or
project or in securing the public contract were in the regular course of their duties for
Affiant; and

That no part of the contract price received by Affiant was paid or will be paid to any
person, cotporation, firm, association, or other organization for soliciting the contract,
other than the payment of their normal compensation to persons regularly employed by
the Affiant whose services in connection with the construction, alteration or demolition
of the public building or project were in the regular course of their duties for Affiant.

(Ll 0, Frs

Signature of Affiant = V

Dale  Dakley - B@M/mgo\

Printed Name of Affiant

SWORN AND SUBSCRIBED TO BEFORE ME
ON THE i Yhay oF S 2025

Ol 7

No\zﬂ‘/ Public

/) (/\i\ S o \(2\@%5 CHRISTOPHER ADAM ROSS
‘ Notary Public-Notary Se
Pﬁﬁted Name of NOtary 0ST%!'E OF MISSOURI
— Clay County
} ? _5 (-t (e | 45 My Commission Expires 9/27/2026
22366195
Notary/Bar Roll Number Commission #

My commission expires ?' + - 7~

Page 3 of 3 Updated 05.21.2014



Decatur Park District — we work so you can play! decatur-parks.org

®

Decatur Explore Things to Do OurWork About Us * Rogdater ‘

Decatur Park District, comprised of 2,000+ acres and 36
parks, curates a diverse tapestry of facilities—amphitheater,

700, golf courses, and more. Our goal? Craft a visually
captivating website, igniting excitement to explore the rich y
. L N . Scovill Zoo
amenities within our parks. Featuring interactive maps

and visit planners, the site invites visitors to embark on an
adventure, discovering the vast offerings from neighborhood
parks to bustling community recreation center and sports

facilities.

Valentines Senior Lunch
Website features: / By

Home i hosagonts e
. / Decatur
Interior

Department

Hickory Point Banguet Facility Bridal Expo

News

Events

Staff Directory
Photo Gallery

Locations database

Meet who's new at the

Scovill Zoo

Things to do in the spring!

Board meetings & policies B
Interactive about us page
Interactive map

Visit planner

Microsites

404

Opening day for the 2023

season is April 1!

Tickets & Passes (@)

MidState Soccer Club
View gameschedle ©

Stay in the know

=<



Decatur Park District — we work so you can play!

EVENTS  MAP  DONATE  JOBS  CONTACT  TRANSLATE =

Decatur

Explore Things to Do Our Work About Us

Home - Locations

Find a Location

\
AL
(U

Q Search for a location

Interactive Map

Rentals & Reservations

Facilities Parks, Gardens & Trails

W

Refine your results

LOCATION TYPE EXPERIENCES AMENITIES
Alllocations 3 All experiences + All amenities.
48 locations meet your criteria.
Splash Cover Waterpark © Family Friendly

9 Swimming Pool

© Wheelchair Access
9 2521E.Nelson Park Bivd - Decatur, IL 62521

. (217) 619-8080

i

& MoRE

Scovill Zoo © Family Friendly
© Pparking

©) Wheelchair Accest
@ 715 Country Club Rd « Decatur, IL 62521 cecel

. (17) 4217435 + 10 MoRe

Hickory Point Golf Club
Banquet Facility

2 EventRentals
© parking
9 Catering Services

+ 2more

b

© 727 Weaver Road - Forsyth, IL 62535
. (217)560-8732

Decatur Soccer Complex © Family Friendly

Restroom Facilitie

9 Soccer Fields
9 1Educational Park - Decatur, IL 62526

. (217)422-59M

5

3 MoRe

Arts & Rec Center (ARC) © Performing Arts
Theatre and Stage
© Visual Arts
9 2020N Oakland Ave - Decatur, IL 62526
+ 3mone

(2174216648

Scovill Oriental Garden © Family Friendly
Walking Path

Nature
71S Country Club Rd - Decatur, IL 62521

(217) 4217435

decatur-parks.org

Q

Locations Database & Detail

With so many different activities and
amenities offered across their locations, it
was essential to provide easy-to-find and
helpful information for site visitors. Park
staff can easily create custom profiles about
each location uses our locations database so
patrons know what amenities are available.

EVENTS  MAP  DONATE  JOBS  CONTACT TRANSLATE »  Q

Decatur

Explore Things to Do Our Work About Us

¢
qt‘l‘
(PPN |
V-
P ey |

- \ A\
— “ .1‘—'

About the Complex

Location
1Educational Park Drive
Decatur, IL 62526

Get directions

The Decatur Soccer Complex, located across from Stephen
Decatur Middle School off Mound Road, serves as the home

of the Park District’s MidState Soccer Club. 5
Questions?
Colin Bonner

(217) 429-3472

The complexis comprised of 6 premium match fields, including 2 lighted fields and 2
premium youth fields. Fields are 120 yd. x 75 yd. and consist of a hybrid 80% Kentucky
Re d g

finest in

@ Visit website.

Central llinois, the Decatur Soccer Complex has hosted events for NCAA, llinois Olympic.
Development Program, Midwest Regional League, Ilinois High School Association and

Central llinois Youth Soccer League since its grand opening in 2005,

MidState Soccer Club

Club Soccer Program

Mi

s that don't require travel  Upcor

Explore programs Explore programs View schedule



Decatur Park District — we work so you can play!

EVENTS  MAP  DONATE  JOBS  CONTACT  TRANSLATE *  Q

Home - Things toDo - Vist Planner

How will you spend a day in Decatur?

Need ideas on what to do in Decatur? We've got just the thing! Take this short quiz for
personalized ideas on how to spend your day with us.

Which creature best describes you?

Sporty Squirrel Artistic Ant Nature Newt Party Peacock
myjam Let's go outsidel Show me 'mjust here to party. 'm
you nameit. | love P interested in the arts - Decatur's best trals, most looking for facilty rentals,
activities that involve: performances, dance d scenic banquet halls, and spaces
physical activity,sports. classes, art workshops, and views to admire. to host gatherings.
and fitness more.
|

What time of the year will you be visiting?

= / = 5 =
A =

Winter Spring Summer Auturnn g,

What amenities and features are important to you?

Please select up to 5 amenities or features.

V)  Accessible amenities

Athletic fields & courts

Bicycle-friendly Concessions or dining
V) Pparking Pet-friendly
Playgrounds v

Water fountains Wheelchair accessible

Visit Planner

decatur-parks.org

Our visit planner is a hit! Filter by activity, season,

and more - making it a breeze for visitors to tailor

their experience. We created custom illustrations

across the site to make the experience for fun!

‘
¢
‘ s
Evewrs  wAb  oowate  Jons  cowrcr  TRaustate s Q
Decatur Explore Things to Do Our Work About Us -

We think you might enjoy...

Fairview Park Rose Garden

© 2095 W Eldorado St- Decatur, IL 62522
 (217)422-59m

Nelson Park
£

9 2475 Pavilion Drive - Decatur, L 62521
. @mazrson

Scovill Oriental Garden

9 715 Country Club Rd - Decatur, IL 62521
(2174217435

Stevens Creek Trail

9 2095 W Eldorado St- Decatur, IL 62522
(@) a22-59m

Explore Thingsto Do

Faciites Activity Guide

© Family Friendly
© Parking
9 Restroom Facities

+ amone

©) Family Friendly
9 Parking
9 Wheelchair Accessible

+ 10 MoRe

2 Family Friendly
Walking Path
Nature

Explore -
Family Friendly
Walking Path
) Nature
+ 1vore
Explore

About Us

Mission & Vision



Decatur Park District — we work so you can play!

Custom About Us

Our aim was to enlighten the community
about the diverse parks and services offered.
Providing an overview, it guides the community
on engaging seamlessly with the park system.

Plans & Policies

L¢

Scholarships

ke
Donation Requ iy y 72 peop]e who make
it happen

Short blurb about visit planner. Non quam lacus

suspendisse faucibus interdum posuere lorem ipsum.
Sodales neque sodales ut etiam sit amet.

Staff

We work so you can play! The Decatur Park District
team brings various skill sets, talents and experience to
the community of Decatur.

Staff directory @)

decatur-parks.org
EVENTS  MaP DONATE  JoBS CONTACT  TRANSLATE v Q
Dx T Explore Things to Do Our Work About Us ¥ Register

QAT

Home - AboutUs

About Decatur Park District

We are enriching our community’s quality of life, health & wellness, education, and economic vitality by
providing outstanding parks, facilities, and recreational opportunities.

Mission

The mission of the Decatur Park District is to enrich our

community's quality of life, health & wellness, education, and

providing Facilti

and recreational opportunities.

Vision
Ourvision is to be a park district of excellence that enhances

our community’s growth, prosperity, and quality of life.

Values

Our tegrit - tnershi

and safety.

Our Goals

To fulfill our mission to enrich the community's quality of ife,
health & wellness, education, and economnic vitality by
providing outstanding parks, facilties, and recreational
opportunities, e Decatur Park District has established the

following goals.

Integrity
Execute our duties ethically, with honesty and
sincerity.

Maintain a transparent, open-door policy in meeting with and
responding to questions and concerns from the community.

Promptly fulfill requests for public information as dictated by llinois.

statute.

Partnerships&]

d dit of the

records and interal controls by a certified public accounting firm.

We work so you can play!

See what we've been working on and what we're planning for the future.




Decatur Park District — we work so you can play!

VENTS  DOWATE  cONTACT ¥ Register

About Us Your Visit Animals & Education Memberships & Adoptions. Get Involved

Ice Cream Safari

Take a walk on the wild side! [ cusu |

Since 1967,Scovill Z0o has been an the With 400 © Hous &Rates

tinent 0.80.Express Train

ScovilzooMa
e el Jevount ° X

© Animas & Education

enjoyment,and quality ofIfe of esicents and vistors from across Central
© Comps & Classes

© Volunteer
Allabout ScovilZoo

Announcements
Happy 4th of July!

SeovillZoo will be open from 9:30 am - 5:00 pm. Enjoy a free carousel ide:

with paid adrission all day long!

Upcoming events

JuL Funky Ferrets Zoo Buddies Ice Cream Safari
1 1000am - Scovitzao 100pm - 400pm - ScoulZoo

Exploring Seovli Zoo

Planning your visit

decatur-parks.org

Microsite Network

We created a microsite system to create microsites
for specific purposes or facilities. Each microsite
can be visually stylized for its unique needs and
make sure of the other visual components used
across different sites in the network.

ISPLASH!
-CDIIE’ )

About Us Navigation Navigation Navigation Navigation Navigation

Thanks for an amazing
summer!

Welcome to Splash Cove

L sitamet,consectetuer ad it © ParkDistrict Activity Guide (PDF)
© auicktink
Veniam, quis nostrud exrel tation ulameorper suscpit obortis il utaiqip ex 6a
iire dolor o © auickLink
vl Jafaclsis at
© QuickLink
o dignisio qu blanditp

feugait null facils,

Announcements

Announcement Heading

Duis autem vel eum irure dolor in hendrerit in vulputate velit esse molestie

consequat, vel lum dolore eu feugiat nulla facilsis at vero eros et.



Johns Creek — Leave ordinary behind.

R
Johns Creek Residents  Business ~ Community ~ Government  Rec & Parks

* Johns Creek International Festival Set for

Saturday, April 20

Helphullink Hephul ok Hephullnk

City Announcements

=

What's happening

Chattahoochee

River &

Jo)
JCPD offers Drug Ij
Take-Back April 22

Mark your calendar

arvmuTngs @ Awevins

Cooking & Crafts Johns C;

Festival

Register for Johns
Creek’s Finest 5K

A iwant o,

Helpfullink

J

EVENTS.

Johns Creek International

ews Events Contact Agendas&Mestings SubscribetoCityNews  © POLICE  ©  FIRE

Residents

Festival Set for Saturday, April 29

X CLOSE

How can we help you?

I want to...

| want to...

I'm looking for...

Search the site.

POPULAR SEARCHES

Request a Service Recreation & Parks

Community FAQs Pay a Traffic Ticket

City Council Reserve or Rent a Facility

johnscreekga.gov

For the vibrant Atlanta suburb of Johns Creek, boasting
nearly 100,000 residents, our team spearheaded the
development of a user-centric website reflecting the
community’s quality of life. Our intuitive design creates
swift navigation, ensuring visitors promptly locate desired
information. We created a microsite system empowering
them to effortlessly craft specialized microsites, catering
to diverse community events like festivals. Rich in custom
illustrations and visual assets, our design seamlessly aligns
with the brand'’s ethos.

TRANSLATE

Business ~ Community ~ Government  Rec & Parks Q

Website features:

Home

Interior

Department

News

Events

Business Directory
Meetings & Agendas
Staff Profiles
Interactive About Us
Microsite system
404



Johns Creek — Leave ordinary behind. johnscreekga.gov

Custom components

Our site integrates custom stylized blocks adaptable to diverse page layouts, offering content editors the freedom
to choose specific icons, brand colors, and layouts adhering to our digital style guide. These versatile content blocks
seamlessly accommodate both full-width and sidebar-present layouts, enhancing design flexibility.

Recreation & Fitness MORE

Pay a traffic ticket

Facilisis volutpat est velit egestas dui id

ornare. Dolor purus non enim praesent BUI]—B()I(}S Pal‘k

elementum facilisis leo.
Facilisis volutpat est velit egestas dui id

ornare. Dolor purus non enim praesent
PAY MY TICKET elementum facilisis leo

EXPLORE

Creekside Park {b

OF 12

Facilsis volutpat est velit egestas dui : L - Economic Development —

id ornare. Dolor purus non enim

praesent elementum f

tas tellus rutrum tellus.

Recreation & Parks =

Jane Green

Public Safety

0 (555) 555-5555 ext. 555

~ ) @ (555) 555-5555 ext. 555
Great turnout for the City’s = -

v g . 5 ° N360 Lakefield Dri
first Diwali festival e e

Johns Creek, GA 30097

The Johns Creek — Macy’s Technology Diwali Festival was an incredible
celebration with musical and dance performances, authentic food, a
variety of vendors, and festive fireworks capping off the event! Thanks to
all who attended!



Johns Creek

Johns Creek — Leave ordinary behind.

Subscrbe to City News

Residents ~ Business ~ Community  Government

johnscreekga.gov

© rouce  © ARE TRANSLATE v

Rec & Parks Q 1 waNT TO.

n. Non quam lacus suspen

lusin hac h

Accommodations

Hotels & Motels, Campgrounds

Building & Construction

Builders, Building Supplies, Commercial

Construction & Services, Contractors &

Subcontractors, Design, Engineering & Survey,

Landscape Design & Installation

Computers & Technology

Software Development, IT

Health & Wellness

Beauty & Spas, Fitness, Health & Wellness,

Sports & Recreation

abitasse. Facilsis volutpa

Business Directo

adip

na aliqua. Ven

Explore businesses by type

EXPLORE ALL BUSINESSES

Arts, Culture and
Entertainment

Galleries & Museums, Entertainment & Event

Venues

Business & Professional
Services

Accounting, Attorneys & Legal, Bookkeeping &
Tax, Business Management & Consulting,

Business Services, Faciities Management,

Janitorial

Education & Child Care

Daycare & Home Care, Education

Healthcare & Medical
Assisted Living, Chiropractic, Dental, Hospice,

Hospitals & Clinics, Medical Screening,
Pharmacies, Physical & Massage Therapy

Business Directory

To bolster community support for local
businesses, we developed a comprehensive
business directory on their website. Visitors
can easily filter through various categories
and access detailed profiles of each business,
reinforcing the community's commitment to
fostering local economic growth.

©® rne

© rouce TRANSLATE

Rec & Parks Q 1 waNT TO.

Government

Residents ~ Business  Community

Johns

Automotivi
Transporta’

Automative & Tran

Stations

202
=

Communit]

Community Organ|

& Family Services

Finance, Ing
Investment

i " ™

Banks & Credit Uni Baitong, Inc.

d & Beverage, ull-Servce Dining Restaurants, o

Chennai Express

Amici, Inc.
es Restaurant, Inc.

Insurance, Investm “
Restaurants

3 8. Bever

Restaur
ADDRESS ADDRESS

30 Stat 695: ¥ R, Suite T AoDRESS
Johns Creek Johns Creek, G 1I0S State

PHONE PronNE
70y 777:23 (770)297-0091 o
Home & Gi — 70) 310-2730

wwwwebsite.com
Home Inspections,
& Improvement, In
Control, Property |
Home Technology

i b 1

Diary Distributors, Inc. EZ Donuts Inc Johns Creek TSC LL(



Johns Creek — Leave ordinary behind. johnscreekga.gov

News ents Cotact AgendbsMestngs  SibsrbetoChyNews  © POLCE @ FRE  TRANSATE v

Jol Residents  Business  Community  Government  Rec&Parks Qi o

Custom About Us

Originating amidst the Atlanta metro expansion, Johns
Creek boasts rich local history and unique natural
features. Our focus was to highlight area amenities,
provide transparent updates on city construction
projects, and facilitate communication with elected
representatives on the council, fostering community ar—
engagement and awareness. About Johns Creek

Welcome to Johns
Creek, Georgia, a
suburban municipality
in metro Atlanta.

Our Vision

lore the History of
Johns Creek

Our Mission

To be an exceptional city.

Johns Creek became a municipality when it was incorporated
December 1, 2006, but our past began in the early 19th

century in the trading posts along the Chattahoochee River in

what was then Cherokee Indian territory. |

johnscreekga.gov

We're one of the safest
cities in the U.S.

Johns Creek is routinely recognized as not only one of the

safest cities in Georgia but also in the nation

1820
By 1820, the community of Sheltonvill

known as Shakerag) was a ferry crossin,

the McGinnis Ferry and Rogers Ferry c: Police Department '

people and livestock across the river f

fee. Further south on the river, the Ne

Aid the cama near annthar cracernade Learn MoRe

Enriching the quality of life

for our communi

We're one of the safest cities in the U.S.



Public Library of Westland westlandlibrary.org

D soom-s00m~

Public Library

Pubt ey bttt b Kbt Sk mos ((0)

Nestled within the Detroit metro, Westland boasts a

captivating history. It didn't claim city status until the ‘60s,

Lo

while Detroit's expansion surrounded it. Amidst annexation

March is Reading

threats, it chose autonomy, birthing a city. But how to name
Month!

it? Without distinct geography, it embraced a blossoming

Kids ages 0-12 and teens ages 13-18 can pick up 3
reading challenge sheet at the Youth Reference Desk
(in Marshall School) beginning March |

American icon. Care to guess? Indeed, Westland, M| draws
its name from the emerging cultural marvel, Westland Mall!

D ot After 25 years, it was time to spruce up the library with its
first major renovation and expansion. That made it a terrific

What's comaing e time to do a rebrand and create a splendid new website.

Family Storytime [T
Allages
) s omoTow
R 6 v ow
Kids Babytime Storytime

Teens

Adutts : New & Noteworthy

BOOKS £800KS AUDIOBOOKS MOVIES & TV # Full catalog

C.
B

DRAGONS
LoVE

New & Noteworthy Storm Watch Lessons in ADayoffallen  Tomorrow and Dragons Love Finally Seen
— by C..Box Chemistry Night Tomorrowand  Tacos by Kelly Yang
I Al catatog iy orel S Tomorrow Lyt Bl

Shannon by Gabrielle Zevin

C.il.

Storm Watch Lessonsin ADay of Fallen

byCbox Chemistry Night Tomorrow and
by Bonnie Garms bySsmantrashannon  Tomorrow

by GabrieieZevin

Public Library
of Westland
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Public Library of Westland

Public Library
of Westland

@

Books & More Learn

Books & More - Collections

Collections

Browse our collections

The Library offers thousands of items to borrow, from books, DVDs,

CDs and magazines to downloadable books, music, movies and
more. All you need is your library card for access!

iy

Physical Collections
The Public Library of Westland houses over 100,000

books, audiobooks, graphic novels, magazines, and
DVDs.

Explore -

\

Y

Seed Library

Non quam lacus suspendisse faucibus interdum
posuere lorem ipsum. Sodales neque sodales ut etiam
sit amet. Sed viverra tellus in hac habitasse.

Explore -

\=

Book Bundles

Non quam lacus suspendisse faucibus interdum
posuere lorem ipsum. Sodales neque sodales ut etiam
sit amet. Sed viverra tellus in hac habitasse.

Explore —>

Westland Writes

Non quam lacus suspendisse faucibus interdum
posuere lorem ipsum. Sodales neque sodales ut etiam
sit amet. Sed viverra tellus in hac habitasse.

QDD voor s0omv

Events Kids & Teens  Services About Q

Get a library card >

@ search the catalog >

Explore —>

i

Digital Collections

Non quam lacus suspendisse faucibus interdum
posuere lorem ipsum. Sodales neque sodales ut etiam
sit amet. Sed viverra tellus in hac habitasse.

Explore -

Wil

x

Library of Things

Non quam lacus suspendisse faucibus interdum
posuere lorem ipsum. Sodales neque sodales ut etiam
sit amet. Sed viverra tellus in hac habitasse.

E

STEM Kits

Explore —>

Non quam lacus suspendisse faucibus interdum
posuere lorem ipsum. Sodales neque sodales ut etiam
sit amet. Sed viverra tellus in hac habitasse.

Explore —>

Westland Observers

Non quam lacus suspendisse faucibus interdum
posuere lorem ipsum. Sodales neque sodales ut etiam
sit amet. Sed viverra tellus in hac habitasse.

westlandlibrary.org

Collections & Custom lllustration

We sprinkled in an array of layouts and
playful visuals for crafting pages that pop.
Decked out with custom illustrations, our
mobile-first mojo ensures a fab look on both
desktop and mobile screens.

Explore =

Physical Collections {'_")

The Public Library of Westland houses over 100,000
books, audiobooks, graphic novels, magazines, and
DVDs.

Explore =

Library of Things

Non quam lacus suspendisse faucibus interdum
posuere lorem ipsum. Sodales neque sodales ut etiam
sit amet. Sed viverra tellus in hac habitasse.
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Public Library of Westland
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Contact Transiate

Public Library
of Westland

Books & More Learn Events Kids & Teens Services About

@ - About - Staff

Staff

Meet your key contacts

This is not a full staff list, but a directory of key departmental contacts. All staff can be
reached at the Library's main number, 734-326-6123.

Jennifer Roth

Library Director

More about Jennifer o

Katie Dover-Taylor

Head of Adult Services

More about Katie

Cari Fry

Head of Youth Services

More about Cari

Susan Hanson

Head of Technical Services

Lorene Waybrant

Head of Circulation

More about Lorene

Katelin Smith Shaw

Homebound Delivery Coordinator Interlibrary

Danielle Hansard

Adult Literacy Program Coordinator

More about Danielle

Public Library GRRREES
of Westland

Marshall School
35100 Bayview St

2 My Account

Public Library of Westiand. Website by Juicebox.

westlandlibrary.org

Staff Profiles
They've got a dynamite squad of librarians

and staff. We wanted to feature them on the

new site to put a friendly face to the team
and make patrons feel right at home. They'll

dish out book suggestions and spill the beans

on how they go above and beyond for our
awesome patrons.

200 -500pH v coton Goriact T

Public Library
of Westland

Books & More Learn Events Kids & Teens Services About Q

@ - About - Staff

Jennifer Roth

LIBRARY DIRECTOR

Jennifer Roth is the Library Director at the Public Library
of Westland.

Non quam lacus suspendisse faucibus interdum posuere lorem ipsum. Sodales
neque sodales ut etiam sit amet. Sed viverra tellus in hac habitasse. Facilisis
volutpat est velit egestas dui id ornare. Dolor purus non enim praesent
elementum facilisis leo.

FAVORITE BOOK
Et tortor consequat id porta nibh venenatis. Enim lobortis scelerisque The Hobbit by JR.R. Tolkien
fermentum dui faucibus in. Nunc pulvinar sapien et ligula. Mauris pharetra et
ultrices neque. Nunc congue nisi vitae suscipit tellus. Platea dictumst quisque
sagittis purus sit amet volutpat consequat mauris

ILIKETO CHECK OUT...
Audiobooks!

BEST GENRE

Education + Experience

Fantasy or Science Fiction

Non quam lacus suspendisse faucibus interdum posuere lorem ipsum. Sodales
neque sodales ut etiam sit amet. Sed viverra tellus in hac habitasse. Facilisis
volutpat est velit egestas dui id ornare. Dolor purus non enim praesent
elementum facilisis leo.

Interests + Projects

Non quam lacus suspendisse faucibus interdum posuere lorem ipsum. Sodales
neque sodales ut etiam sit amet. Sed viverra tellus in hac habitasse. Facilisis
volutpat est velit egestas dui id ornare. Dolor purus non enim praesent
elementum facilisis leo.

Public Library
of Westland

Marshall School
35100 Bayview Street

MI 48186

Monday - Thursday
9:00 am - 9:00 pm

Friday & Saturday

SR 9:00 am - 5:00 pm

2 My Account

(734)326-6123 Sunday
12:00 pm - 5:00 pm

©2023 Public Library




Public Library of Westland

Patron-friendly with Advanced ILS Integration

Catering to diverse economic levels, Westland Public
Library stands as a beacon. Fueled by an unwavering
commitment, they constantly evolve to uplift their
community. A trusted haven for information and
resources, they offer everything from engaging events to
handy mobile hotspots patrons can check out. The site
features advanced integration with their ILS (integrated
library system) platforms.

900 A1-500p1
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Public Library

Books & More Learn Events Kids & Teens Services About
of Westland &

Once upon a time this
page existed...

But unfortunately it doesn’t anymore.

Return to homepage
[ |
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Public Library
of Westland

Friday & Saturday
9:00 am - 5:00 pm
& My Account
Sunday

12:00 pm - 5:00 pm

Custom 404 page

o D o

westlandlibrary.org
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Public Library

o Weetlany Books&More  Learn  Events  Kids&Teens  Services  About Q

@ Books&More  Collactions

Youth Services

- > | :

Helping your child start their adventure.

Explore all that the Public Library of Westland has to offer young readers.

ALL - o

;TOGETHER
G NOW

Summer Reading 2023:
All Together Now

Read with us this summer to win awesome prizes!
‘The Summer Reading Program will run from June 10
through July 2.

More information >

What’s coming up?

& Fullcatendar

SATURDAY, JUNET7 2025
Make It - Take It Youth

s M oT oW T F s
Craft

® » 0 3 1 21 3

4 s 6 7 8 9 w0
WEDNESDAY, JUNE 14 TUESDAY, JUNE 20

Family Storytime - All The Laugh Factory Magic
Together Now Comedy Show with Doug
Scheer
WEDNESDAY, JUNE 2!
Storytime Family Storytime - All
Together Now

1,000 Books Before Family Storytime Make It - Take It
Kindergarten
There will be stories, songs, rhymes and There will be a different craft every
1,000 Books Before Kindergarten ummer June 17 - July 15. What will
encourages al families and caregivers to_\oE at Marshall School, 35100 Bayview St you make? No registration required. All kids
Westland, M1 welcome.

read one thousand books with their
children before they enter kindergarten.

Learn more



Public Library of Westland westlandlibrary.org

Brand Identity
We led the way in their rebranding adventure through

immersive discovery sessions. While green was their go-to hue
' T T ‘ and wanted to retain a hint of their former logo, we added new

colors to their palette. To help them envision a comprehensive
brand we created mood boards to imagine the brand's fresh vibe

Public Library
of Westland

Final logo concept

across signs, literature, and the digital canvas!

About  Kids Teens Community  Support °

e

(Il
Public Library
of Westland

Academic Search
Complete

!“" Q What can we hell i
p you find?
LV

Mission

‘What is the library
worth to you?
pritsr e How much would you pay out-of-pocket for Our mission is to promote
e N Jour ibrary services?
Public Library of SN y 4 education and lifelong learning, to
Westland - { D FRE R RS T,
£ Ey Calculate savings —

and to support a vibrant quality of

life within our community.

= YME

Mission

Our mission is to promote
education and lifelong learning, to
encourage personal enrichment,

and to support a vibrant quality of TENs v communiTY v search Q

life within our community.

Academic Search
Complete

Westland

Community ~ Support

ACCESS DATABASES >

Academic Search Complete

MISSION

Public Library of

Westland

huma

Access databases Our mission is to promote

education and lifelong learning, to /ﬁ\ :_.3 ‘
encourage personal enrichment, e e R

and to support a vibrant quality of Kids Teens Friends

life within our community. LY ‘

Mission

Our mission is to promote
education and lifelong learning, to
encourage personal enrichment,

and to support a vibrant quality of

life within our community.

58



Blanton Museum of Art — sce what art can do. In Development
View mockups: https://tinyurl.com/4r9xyed6

BLANTON
WUSEUM 5 AR

BLANTON
MWUSEUH

Surrealisi/

Sept 72024~ Jan 12,2025

TYPE

i Locarion
Spec/a//’lesentat/bﬂ

Paper Vault

Nestled at the heart of Austin's cultural scene, the
Blanton Art Museum at the University of Texas stands
as a beacon of creativity, housing a treasure trove of
25,000 artworks. Amidst a whirlwind of renovations
and expansions, we embarked on an exhilarating
journey to revamp the museum’s digital presence.

Our goal was to revolutionize the online experience

for visitors, offering enhanced accessibility and
functionality. Central to this mission was simplifying the
process for guests to plan their visit, including seamless
navigation regarding exhibit highlights, parking details,

and operating hours. Additionally, the Blanton sought to Butler Sound Gallery Plexus No. 44

streamline membership purchases and provide visibility o -
into upcoming exhibitions. (5) weanumone



Blanton Museum of Art — see what art can do. In Development

© OpenToday 10:00am-6:000m ¥  ®v Q

Exhibitions are pivotal for the success of
. any museum. Central to our website's
Wha[ls Un \"[}W design is the ability to provide visitors with
curne g gy a preview of both current and upcoming

exhibits, offering a glimpse into the diverse

GALLERY FEATURE

and captivating artistic experiences
awaiting exploration.

VIEW ALL EXHIBITIONS

SPECIAL PRESENTATION

Caraacara/Face to

Face: Portraits by |

Chicano Artists ‘ 1 Native America: In Translation Caraacara/ Face to Face: Portraits Medieval X Modern
etk by Chicano Artists T
Dolores Garcia Collection Coming Nextves viewu g

Now onview

Mar 25,2023 - Sep 10,2023

Celebrate the resilience, the perseverance, and the
stories of individuals belonging to Mexican American
‘communities across the United States.

() rammmons

MAJOR EXHIBITION

Forces of Nature:

Ancient Maya Art

from the Los Angeles County

Museum of Art

Aug27,2023- Jan7,2024 ﬁ;y;’(; ART

Explore the rich world of the supernatural in ancient
Maya art, through 200 works from LACMA's notable
collection.

v v "W 1' '
A

(D) wecromnarons

Native America:
Translation

Major Extibiton Butler Gallery

g 2004-J 52025




Blanton Museum of Art — sce what art can do. In Development

BLANTON © open iy Gooim-saem ¥ ©« Q
Programs  Learn . Support
MUSEUM & ART

Programs & Events

At the Blanton, there's a vibrant tapestry

of one-time and recurring events that
beckon people to immerse themselves in
the museum'’s activities. Our website offers
comprehensive details on each event and

the ability for people to save them to their

Home » programs » Secondaturdays

second Saturdays

© OpenToday 1000am-500om ¥ ©v Q
BLANTON e

MUSEUM":"ARI Visit Art Programs Learn  Support

Home » Programs

Programs

persional calendar.

B8 3:00-8:00 pm, every second Saturday. Rain or shine.

It's avibe every second Saturday

v i ies—op ll 8 p.m. Plus, dive deeper
into the art with curator-led tours and art talks.

Freeforall members

FEATURED SERIES.

Blanton Live: Conversations for Now

. < >
Upcoming Programs Ockcherauas

s Mmoot ow T ok s
Upcoming Day Week Mopth
— s 00w e s @

5 16 7 o8 1 2 2

19 soturdoy | 300-800pm v ~ 2 3w n ox 7 ow

sep Members Only Example Program 2 0 1 oz 5 4

I ll Thisis an optional description (115 character max) Lorem ipsum

dolor it amet, consectetuer adipiscing eit. |/
Search programs... Q
mEmBERS ONLY

EXPLORE SERIES

Second Saturday

@ suuy 1 300-000m sscone Upcoming Programs
sep Linked Example Program Blanton Live
m T ) Public Tours

dolor sit amet, consectetuer adipiscing elit.

ArtTalks ) Friday | 600-1030pm
view peTaLs > Soundpace o Secon ys: April 2024 - Designed for
Midday Music I n April
Anni Albers-inspired talks, live music, and more!

&) Frdoy | 330-a30pm FILTER CATEGORIES WIoE DETAILS —
sep r: If the Sky Were Orange Talks
20 works and conversations around climate change Artmaking " poneced

on this gallery teacher-led tour. etstDonD)

view DETAILS + Family

Member Programs * AnniAlbers: In Thread and On Paper
Music & Performances * Mario Watt: SKY DANCES LIGHT

B swurtey | 1030-1130mm Popup Print Show.
sep cez;:?:;:&:? °CIub: Sculpted Stones by Tours + R.EricMcMaster: Compressions
2' Anexclusive event for Blanton members!

Program Schedule

B Suunday | 330-a30pm 530-500pm, WEAVING DEMONSTRATION WITH ZANNY COX /& Ve
sep Public Tour: Art of Latin America e " i : |
2] Enjoy a gallery teacher-led tour of our latin Latin American art 8 -u" D

galleries! > |

ViEw DETAILS +



Blanton Museum of Art — sce what art can do. In Development

BLANTON © opunTodsy oooMm-s0em ¥ O Q

MUSEUM & ART Vist At Programs Learn  Support

Interior Pages & Navigation

We designed an array of versatile content
blocks, granting them the flexibility to craft
an endless array of page layouts on the site.

?ﬁﬁrﬂiw.
Yourfirt,
Your Museum.

These blocks can be easily customized to
incorporate various brand colors, ensuring
a cohesive and visually engaging online
presence.

The Blanton Museum of Art is committed to creating a museum conTACTUS > BLANTON ° R
experience that inspires visitors to discover the unexpected about PRESS INFORMATION - MUSEUM & ART ViSit DAt Programs  Learn  Support
the world and themselves. {mAGEsEauESTS > -
NATIONAL LEROERSHIP 30ARD >
workwiTHUs >
Austinand i i o fori i v ouDELEs >
A ican,

Homs » Sugpert » mambersip

Youtmakea great member

1 B
Austin’s art museum invites you to support I l 1
artinyour community.

hall
of free and unlimitd ion to The Blanton and so much more. .

p:o:qlsn ofart: G, i y T
elene d h, T ograms, parking and more l
kind, ' re! Explore membership levels below to
our
and thankful for them. thinkers.

WATH THE VIDED.

‘The Blanton Membership Experience

|
\Whatcanwe helpyo!

FomtheDiregtor | ver
A~
Art
As we have grappled with the challeng
has felt more vital than ever. Exhibitions
a 2 Collection
andhelpingus find creative ways of thinking about and so] . 1 |
atthe Biantonis madeup ofyousourmerbers.donors d  yorth Kelly's AUSIM ¢
this museum. While the pandemic has changed the ways |
joyitinspiros remaina welcome constant Large-ScaleArt i
.
v 1
Programs
Learn v
Support




The 712 Initiative — Community. Opportunity. Vision.

THE/R2)INITIATIVE  EVENTS + PROGRAMS  NEIGHBORHOODS ~ DEVELOPMENT ~ ABOUT | Q

EVENTS +
PROGRAMS

Where fun happens year-round
From the farmers market to 5K runs, we make Council Bluffs a

fun place to live, work and play — 365 days of the year.
LEARN MORE >

PLAY, GROW AND CONNECT

We keep thousands of neighbors and visitors engaged by hosting dozens of fun events each year.
'

FARMERS MARKET BLOCK PARTY BIKETOBER
COUNCIL BLUFFS TRAILER IN THE BLUFFS
* .
Y *."’ . .
o ry Y :
CREEKTOP SHAMROCK WINTERFEST
GARDENS SHUFFLE DECEMBER 2019

WON'T YOU BE MY NEIGHBOR?

We're partnering with neighborhoods in Council Blufs to bring
a better quality oflife to residents. Check out our map to learn
more about the area and how you can get involved.

ENERGIZING DOWNTOWN
COUNCIL BLUFFS

Our development efforts have infused $38 million
into the local community, as well as bringing in
hundreds of housing units, jobs and businesses to
Council Bluffs.

OUR PROJECTS > McKinley Building

Opening Spring 2021 1330 5th Avenue

r——
errrrrery
b

i b

£\ 7

1800 Block of 6th Avenue Rennovations on Main Street

OUR IMPACT

292% $38M

The 712 Initiative manages urban redevelopment and quality
of life programs to make Council Bluffs, lowa a better place for
business and families to thrive. Juicebox created a fun website
for neighbors and families to see 712's events as well as a
portfolio of revitalized buildings and spaces in town that came
under 712's management. Chock full of colorful illustrations,
custom photography and friendly copy, this website makes it
easy for people to understand what makes Council Bluffs a fun
place to be.

Website features
* Home page
* Interior page
* Development portfolio
* Events
* Neighborhood map
* Custom about page

* |llustrations + icons

EVENTS + PROGRAMS

* Forms system

Where fun happens year-
round

» Custom reservation forms

From the farmers market to 5K runs,
we make Council Bluffs a fun place to

live, work and play — 365 days of the * Custom 404 page

year.

* Responsive design
* Site search

o
o

)}

\e
o2 T @é

Custom programs + events icon set

the712initiative.org



The 712 Initiative — Community. Opportunity. Vision.

DEVELOPMENT

ABOUT Q

EVENTS + PROGRAMS  NEIGHBORHOODS

ABOUT
i s 5D Putting Council Bluffs
on the map

Maecenas nec dolor tincidunt, porttitor
odio id, elementum dui. Nulla eget
pretium purus, in rhoncus mauris. Proin

S -, ac feugiat lacus, vel thoncus enim. ﬁ g
ey 9088
OUR STORY
] o @ ="V [

B 486
“n i

m

OO

OUR TEAM ® ©

MEET OUR TEAM.

NPV /az‘

o

SHERYL GARST JEFFERY M. TURNER RACHEL KENT JANE DOE
CHIEF EXECUTIVE OFFICER SNOwW MORGAN MARKETING & PR DIRECTOR OF
DIRECTOR OF c
+ EVENTS c

WHAT WE DO e READ OUR STRATEGIC PLAN

Increase social connections &

Enhance the overall prosperity well-being of residents Attract new investment &

of our beloved community LEARN MORE ‘economic opportunities

195

housing units created

50K

annual attendees to our
programs + events

4K

residents impacted by our
neighborhood programs

$38M

infused into the CB
community

LIFE IN COUNCIL BLUFFS

Photo caption example lorem ipsum dolor sit amet

GET INVOLVED S®%) ponaTE

the712initiative.org

About

The about page displays the organization’s team, overall
initiatives, custom photography, calls to action and more.
Custom illustrations showcase the diverse residential and
commercial architecture in the historic city.

Development portfolio

Visitors can view stories of buildings that have been
revitalized under 712's watch, from apartment buildings to
civic centers to restaurants.

DEVELOPMENT ~ ABOUT

EVENTS + PROGRAMS  NEIGHBORHOODS

DEVELOPMENT

Browse our diverse portfolio of development
projects to see how we've been transforming
Council Bluffs!

—

e LEARN MORE ABOUT DEVELOPMENT BB &£ 88
BH 4 BH
=300 00

213

buildings preserved

195

housing units created

161K

square feet of new
construction

$8M

funds overseen for
revitalization since 2006

With 120 units, and 6 commercial spaces,
the Prairie Rose Building is an exciting place
to thrive in downtown Council Bluffs.

Completed 2019
© 5163rdstreet
Housing & Retail
& 13,000 sqft

Prairie Rose Building

Non tempus risus interdum in non dignissim
massa sed vestibulum

B Completed 2016
@ 13305th Avenue
Commercial, Restoration

30,000 sqft
qf

Sawyer Building

Est pellentesque elit urna, porta vestibulum
tempor eget etiam condimentum

Opening Winter 2020
©  66718th Street

[ Arts&Culture

& 12,1005sqft

Hughes-Iron Building

Q




The 712 Initiative — Community. Opportunity. Vision. the712initiative.org

rm77@?2w\ TIATIVE  EVENTS + PROGRAMS  NEIGHBORHOODS ~ DEVELOPMENT  ABOUT Q

Events + Programs
Each event has its own custom illustration or icon on the

EVENTS + PROGRAMS

Intro text about events and programs scelerisque cursus felis morbi sapien neque.

landing page where viewers can see dates, locations and
descriptions.

Farmers Market
Visitors can advance to view upcoming events and

activities, view an illustrated map and browse a directory
HAPPENING NOW

of vendors at the farmers market.

HAPPENING NOW

CREEKTOP GARDENS
MAY 1, 2019-OCTOBER 31, 2019
© 12TH STREET & AVENUE B

Non tempus risus interdum in non
dignissim massa sed vestibulum

e Become a Creektop gardener!

Q%0 CPCYe
T Y Ay T
PN

COMING SOON

BIKETOBER IN THE
BLUFFS

) OCTOBER 8-9, 2019
© 11 VINEST

Non tempus risus interdum in non
dignissim massa sed vestibulum

e Register for the ride!

FARMERS MARKET
COUNCIL BLUFFS
MAY 1, 2019-OCTOBER 31, 2019
@ BAYLISS PARK

Est pellentesque elit urna, porta vestibulum
tempor eget etiam condimentum

° FMCB Information

HAPPENING NOW

BLOCK PARTY TRAILER
MAY 1, 2019-OCTOBER 31, 2019

Ornare wed facilisis libero eget elit pulvinar
varius. Sed a tellus ultricies laoreet eros id

e Reserve the Block Party Trailer!

bl 55 040
@%%%@Vb

oy o

impnnn 36 o 06

(00 S o)
0 ﬁ
] | G (1)
;M O ;M D

TH(7@C)\N\‘HATWE EVENTS + PROGRAMS

NEIGHBORHOODS ~ DEVELOPMENT ~ ABOUT Q

FMCB ACTIVITIES & VENDORS

Vehicula dui integer condimentum rhoncus sapien et gravida nunc eu convallis erat

@ + Events + Programs + Farmers Market Council Bluffs + FMCB Activities & Vendors

FMCB —5/18/19

Activities

Children's Activities

Kangaroo Klown Bouncy Castle, face painting by
Edwina Dromais at the corner of st and éth, Yoga
for Youngsters at 4:30 PM on the Pearl St. lawn.

° 5/11/19

UG,

1ST AVENUE

5/25/19 e

-

Musi Q
Kacey Musgraves 4:30 PM-5:30 PM; Brandi Carlisle
6:00 PM-7:00 PM. Main stage on the Tst Ave. lawn. . LIVE MUSIC
.
Fitness & o
Yoga 5:00 PM on the S. 6th St. lawn; zumba 6:15 2 adwimies Scries |9
PM. = E—1 z
o <
g b
@ &
OPEN
cReENsPACE ” ,
. =~
% WILLOW AVENUE
Vendor Directory All categories ¢
3Bee Farms ALHS Chess Club Ashley & Jerry Billing
Farm Products + Griswold, 1A Other + Council Bluffs, 1A Farm Products + Council Bluffs, 1A
&) View dates £ View dates & View dates

Contact 3 Bee Farms

Ashwood Grove Soaps
Arts & Crafts + Council Bluffs, IA
& View dates

tact Ash d Grove Soaps

Contact ALHS Chess Club

Big Mama's Kitchen
Food + Council Bluffs, IA
) View dates

Contact Big Mama's Kitchen

Contact Ashley & erry Billing

Birdsley Road Blueberries
Farm Products + Council Bluffs, IA
8 View dates

Contact Birdsley Road Blueberries

CrossFit Council Bluffs
Other + Council Bluffs, 1A

[ View dates

Contact CrossFit Council Bluffs

Elaine Fenner
Arts & Crafts - Treynor, IA

Davis Family Sugar Shack
Farm Products + Council Bluffs, IA
[ View dates

Contact Davis Family Sugar Shack

EmJo Cupcakes
Food + Council Bluffs, 1A

Dennis Beaty

Farm Products - Omaha, NE
@ View dates

Contact Dennis Beaty

Erick's Enchiladas
Food + Omaha, NE



Johnson Clty Public Library — Cultivating imagination. jepl.org

K d]

JOHNSON CITY ~ Swnissprogmme.  Saries-  Collctons«  Communky «  DigaResourses Aboutus - ()
PUBLIC LIBRARY

The Johnson City Public Library had a beautiful brand that
wasn't reflected in their old website. We worked within
their brand guides to elevate the website by creating
custom illustrations, icons, and showcasing fantastic
photography. We also enhanced their site management

including event registration -making it a breeze for anyone

et a Library Card Catalog My Account Reading Challenges  Support the Library  Curbside Pickup.

to get events featured on the site.

Events

a

Q Storytime in the Park

JOHNSON CITY Collections ~  Services - Events & Programs +  Digital Resources - About Us o
PUBLIC LIBRARY

Start Your Journey

(9 stream Movies & Music

SR Discover Family History
) Learn Anything, Anywhere

Learn a New Language

[ Find Digital Books & Mag:

] Open New Doors

Staff Picks

Our staff picked, and these books are incredible. Check them out!

ot

OWLES
L\H(OL

Website Features:

JOHNSON CITY
PUBLIC LIBRARY

* Home page
©Q Hours & Location 2 My Account

* Interior page

W Catalog

() e = Services page

, Sollections = Collections page

Physical

* Resources page

Digital

Take-Home Tech . NeWS/blog

Genealogy/Local History

Community Journals = Events

Services = Event registration
Events & Programs - Search

Digital Resources

* Staff picks feature

About Us

* Library hours display




Johnson Clty Public Library — Cultivating imagination. jepl.org

@ Open tomorrow 10:00 AM - 6:00 PM

\@g

JOHNSON CITY Collections ~  Services -  Events & Programs - Digital Resources ~  About Us - o
PUBLIC LIBRARY

In the Spotlight
CE=D)

The Latest
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Hear From "Big Fish" Bring Your Own Bookat  Graphic Novel Book Reading Black Literature  One Story, One
Author Daniel Wallace Johnson City Brewing Club for Kids with Langston Centre Community: A Reading
Program for Adults

@ecwse  Open tomorrow 10:00 AM - 6:00 PM . © Hours & Location

Celelafe wih us | y !
\Cg

oy — i e i e ()
Teen De-Stress Week Colobrate Your Library's D1 scover Hidden Ger Register Now for Mother  Regional Poets to FUBLIC LIBRARY
127th Birthday Y Goose Readings from New
Books

Events & Programs

) Subscribe to Wowbrary

and media.
Find an event Q

FEBRUARY 2021
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Aduts  Toons AllAges AllAges aids CED Ty
Learn Spanish at Your The Pages of JCPL: How to hooplal Connecting People, Staff Book Review:
Library Community Journals Ideas, and Community:  Your All-American

2020-2021 Annual Tale to Tail
Report [T ——
© 400 pm - 500m

9

ece Colend Heathy Relationships
time Room outoskical {7

b

Bookworms: Planting Stories (“savervem & )
© 400pm- 445pm -

'
9 Jones Meeting Room
Banjo & Mandolin Public Performance

More information

Popular Links Contact Us Library Hours Subscribe to Wowbrary
More information +
Sign u akly emails about new b

Signup 2

ity Public Library

Theatre in the Park D) Cupcake Decorating

Open tomorrow 10:00 AM - 6:00 PM oo ® ContactUs My Account

JOHNSON CITY
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Discover Pocahontas County — Discover the Princess County

CONTACT ®  BLOG CALENDAR

DISCOVER

POCV“ EAT v SHOP v PLAY v STAY v VISITRS v  Q

IDEAS FOR THE...

HISTORY
Bugf

DISCOVER ATTRACTIONS

EVENTS THAT excite/

[ # seeallevents )

JUNE 21-23, 2018 JULY 13, 2019 SEPTEMBER 24-25, 2019 | =

Pocahontas Heritage Pocahontas County Laurens Fall Fest
Days 2019 Community Bike Ride
SEE DETAILS
SEE DETAILS SEE DETAILS
EXPLORING P‘%)& (" 9 secatiatractons )
# COUNTY FAVORITES A OUTDOOR & FAMILY FUN 9 LANDMARKS

THE KALEIDOSCOPE FONDA MUSEUM
FACTORY

PRINCESS PARK &
STATUE

LOOKING FOR -
SUMETHING tb/ d@«? ©Q Moreideason ourblog |

® PARKS & NATURE

S Top Trails to Explore with
o Your Four-Legged Best
Friend

Pocahontas County is located in northwestern

lowa and offers rural charm to travelers and locals.
We created a tourism website that offers exciting
attractions, upcoming events and a blog full of ideas.

CONTACT ® ) BLOG CALENDAR

1DEAS FOR THE.. (

HISTORY
Buff

DISCOVER ATTRACTIONS

IDEAS FOR THE...

Pocahontas Pocahontas County
Heritage Days 2019 Community Bike

Website Features:

* Home page

* Interior page

= Attractions database
* News

* Events

* Responsive design

= 404

discoverpoco.com




Discover Pocahontas County — Discover the Princess County discoverpoco.com

CONTACT e ) BLOG CALENDAR

R

DISCOVE!

POC‘? EAT v SHOP v~ PLAY v STAY v VISITRS v  Q
N | q ' y o Events that excite

N

v Visitors can browse a blog full of tips on what to do in

WHAT’S HAPPENING IN Po(Cs Pocahontas county. We also created an easy database for
visitors to explore local attractions, places to stay and eat
during their time in Pocahontas county.

TOP TRAILS TO EXPLORE WITH YOUR FOUR-
LEGGED BEST FRIEND
DISCOVER

(" nean past w Poc (u‘

CONTACT ?  BLOG CALENDAR

EAT ~ SHOP - PLAY ~ STAY ~ VISITORS ~ Q

Search the blog. Filter by category Blog archive

EXPLORING Ps(’s

Pocahontas County has so much to offer. Explore the database to
discoverall the things you can see and do in PoCol

@ PARKS & NATURE  CABINS & CAMPGROUNDS

Top Trails to Explore with Your Spend a Night Under the Stars
Four-Legged Best Friend

FILTER BY CATEGORY

x counny pavorre. <) @RI

K COUNTY FAVORITE

)0 e
- @ RESTAURANTS & QUICK BITES @ FAMILY FUN -rlT‘
Top 5 Local Treats to Cool Down Splash into Your Memorial Day
With This Summer Weekend

RIALTO THEATRE FREEDOM QUILTS, INC. FONDA MUSEUM

Q 324N Main Street Q 13637 550th Street © 110N Main Street
Pocahontas, IA 50574 Fonda, IA 50540 Fonda, IA 50540

J (712)335:3434 J (7112)288-5328 o (712) 288-6675 or (712) 288-6175
MORE DETAILS MORE DETAILS HORE DETAILS

@ LAWN & GARDEN @ RESTAURANTS & QUICK BITES

Spring Has Sprung! Best Bites & Brews in PoCo to Tip
Off March Madness

K COUNTY FAVORITE

- FAMILY TABLE OF POCAHONTAS COUNTY THE KALEIDOSCOPE

POCAHONTAS HISTORICAL SOCIETY FACTORY

Q 11SWTth Street MUSEUM Q 214N Main Street

Pocahontas, IA 50574 Q 271N 3rd Street Pocahontas, IA 50574
J (712)335:3175 Laurens, IA 50554 J (515)408-1269
® COFFEE & SWEETS ® ARTS & CULTURE J (712)845-449
. i i . - i MORE DETAILS MORE DETAILS
Love is in the Air! Sweet Treats to Getting Cozy with Quilting This e
Share on Valentines Day Winter
* COUNTY FAVORITE
< Newer Older >

HALDERWOOD FARMS B&B PRINCESS PARK AND LIZARD LAKE COUNTY



Brillion — Branding & Website brillion.ai

'~ brillion

now they're all in

Brillion is a new customer management software . 00
platform for power and water utilities across the ) 30'&\
country. We built this new brand from scratch,
ensuring this innovative tech startup has the visual
foundations for long-term success.

3 brillion,

Spark the Interest,

Streamline the process;

See the Progross:

Brand Deliverables:

dm ’ = New logos = Notepads
e * Visual elements = Stickers
s * Brand guide * Splash page
- * Tradeshow booth = Social graphics
‘ * Banners * Email signatures
* Business cards * PowerPoint template

L) [ ] [ )
s G b rI I I Ion * One-pagers * Word template
* Thank you cards * Zoom backgrounds



Brillion — Branding & Website

*brillion

Basic Cover
Presentation Title

Presenter Name

"L
umn Text Slide tom1 tema
sasic text e s bettor to use mutiple
has two columns slides than to cram 100 ftem 3 Item 4
3ceholder text, s v
twith your own
toxtsmpie and

5 asyou present

lide

By the $125m 45%
Numbers o copton
98.1% 7x
Your Bill
$137%
||I||||
-_— - e -
DASHBOARD |~

Business Lighting Program

Section
Title with

I , ‘,-'
oy
-

Image

3 Column Text Slide

Columnheader  Columnheader  Column header

Thi side has thvee

oods

Short slide
Title

Afow points of

Targeted audiences

brillion.ai

Section
Title with

Consider a
Numbered
Section Title

7= ra
)
)

Image

Stylized Text Slide

Thisis a basic text side

“Add a customer
quote toincrease
credibility. Photos
with people in them
are most effective!”

This is placeholder text replace it with your own

Its botter to use multiple slides than to cram 100

B
3 Rows it Contact Us

with

Images ¢ Asingletinetite Prosentsetams,  Prosectectnsa;  Praseems

G Asingleline it T

We designed engaging touchpoints to connect with their internal audiences.
By establishing diverse user personas, we tailored materials for each group—
serving current and potential clients, employees, and prospective hires.

3,338,100

kwh
SAVINGS

WEATHER

4.5° warmer
$34 more &

&

BILL CYCLE

1less day
$6 less w

Other factors
$7 more a

EV CALCULATOR

Tesla Model 3

‘Alll'?l$5

$78,120

INCENTIVES
BY STATUS

Your Bill

$1374
hanll
-— e e =

COST OF OWNERSHIP OVER 5 YEARS

4 Tesla Model 3

B Comparable Gas Vehicle

[T
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oy Bo @
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Brillion — Branding & Website

Journey Management Platform ~ Who We Serve  Case Studies ~ About Us RequestaDemo |

The Complete Utility
Customer Engagement

Platform

Let's talk to people like people. Let's get everyone
all in on the future of energy.

See More About Brillion @)

Who is Brillion? Four companies coming
together to help you go All In

PARTNERSHI

brillion.ai

Website Features:
* Homepage
* Interior page
* Custom blocks
* Product platform
* Industries
= Resource library
* Events
* Case Studies
* Webinars
* Interactive about page

* News

What It Means to be All In

What happens when someone ignores your mail? They miss a chance to
save money. You miss an opportunity to fulfill your regulatory obligations.
We all miss a chance to reduce energy usage.

Spark the Interest

Use data analytics to find the right audience for

energy-saving programs, and giving them messag

that resonate.

¢ brillion

With the end-to-end utility customer engagement platform from Brillion,
those missed chances become wins. You get the right message to the
right people at the right time.

Explore the Platform — )

See the Progress

You build trust with the pul
and we make a difference

Request a Demo @)

Creating Real Engagement
We developed tailored marketing pieces for custom
DRIP campaigns, including white papers, on-demand
and in-person webinars, case studies, and tradeshow
materials. These resources drive engagement and
deliver targeted value across various touchpoints,
enhancing audience reach and connection.”

Streamline the Process

Turn Every Customer
Relationship into a True
Partnership

Only Brillion’s engagement platform handles the
end-to-end user experience.

Your Bill

$137%




brillion.ai

e Journey Management Platform  Who We Serve  Case Studies  AboutUs. "Request a Demo.
5% brillion  Mans

Resource Library

Case studies, webinars, downloads... all in one
place. This centralized hub puts insights and How CoServ saw a 33-point
increase to their J.D. Power
score in the Communications
and Customer Care segment

resources right at their fingertips, enhancing
their experience and supporting their journey.

98.7%

3¢ orilli
rillion e s (8

I |

This is a quick summary of what you did for the
client and high-level takeaways from your

engagement.
About Us Before After
H it Targeted

Four Companies. :
One Mission.
Helping utiities change the way they talk to customers and buid
a sustainable future.

amunication options Type

Customer since

Brilion Solutions

Real Connection Drives Real Results sed sempor ost,vitae luctus metus fbero eu augu

tpat. ka trices sagitt Video Bil Explainer

Done I c s e _ o e o ¥ lr

“Our mission is to help utilities
drive change.”

In @ changing environment, utilties ny

communicate with their cl

with solving the challenge:

Tha

JON ERZINE, CEO

Four Companies, Unified.

gaps in your € g roi
Contact Us (2
D. . N > -
gt w
Costs T COte Rising Energy dZv:tl:gLZnt?g 2 technology
2 Y Brillion,
ersas Wisconsin’ .
What Do Utilities Care About? Program o ner9Y Eficiency

ned $25m j
savings i

Everything.




Texas A&M College of Architecture — start here. Go anywhere. arch.tamu.edu

Dazzling
Experiences

P
LAN. DESIGN, By p, CREATE,

The Texas A&M College of Architecture was seeking
a more modern, up-to-date, and fully cohesive site

to set them apart as leaders in the design world.
We approached the project through the lens of the
already established Texas A&M brand, adding all
of the mood of a techy and creative department of
thought leaders.

Academics Impact For You
o crens

The website needed to be seamless across web

and mobile platforms. It needed to be accessible

to the non-native English speaker and inviting to

the seeker of diversity and inclusion. Our finished
product inspires creativity among future and current

Ready to take the next step? Plan your visit today.

Texas A&M students and creates confidence in
the department’s mission and work. Our thorough
discovery process involved more than a dozen

meetings and surveys with various audiences.



Texas A&M College of Architecture — start here. Go anywhere. arch.tamu.edu

€ Explore Graduate Programs

Explore Undergraduate Programs —

Department pages

The department pages within the College of Architecture are
distinct yet cohesive. We gave each department a unique brand
color. The image-heavy landing pages add drama and interest
to the web page experience. They provide a sense of place and

function to demonstrate the depth of the student experience.

=——

Science ' .°

University
Studies , .+ .



Texas A&M College of Architecture — start here. Go anywhere. arch.tamu.edu

Interior pages

It was also important to showcase all of the impressive work

Jane Ashburn
B curricum vitse

being done by students and faculty. Shed light on impressive
projects and they will speak for themselves. The faculty pages
allow professors to easily stay connected to each other's work.

They provide a sense of welcome to prospective graduate and
PhD students.

Biography

Education

Scholarly Interests

Apply Vst Give Courses

Introduction to Visualization History of Modern Art
Computing Environments

Introduction to Visualization History of Modern Art
Computing Environments

Related Resources

h hb Robert Baker Patrick Burkart
2 13567890 2 13567890 o 13s678%0 2 13s678%0
. 4 Emoil RobertBoker 4 Emoi atrick Burkart

r JH [
A e AN

‘Sabra Helton Benjamin kn| Apply  Visit  Give
= Academics

9 123567890 9 123567890

Changbum Ryan Ahn

Resource Center

a

Miac auctor aliquam blandit ut massa

o - Y ———

o Q

FiLTER RESOURCES. = Q seorchresources

Showing all 123 results
© retsonen

a2 - A - B oo

Miac auctor aliquam i Lobortis por
Ipsum consectetur auct . porta donec sed netus tellus sed fac ..

y - | y - | a - B “Guiding students as they follow their
imperlt orc, socis sed [’ Miac auctor sluam creative spirit, it’s the most important thing
Pt b : ; ; oy

porta donec

ViEw Form WATCH VIDEG > DOWNLOAD BROCHURE READ MoRE > ane



Texas A&M College of Architecture — start here. Go anywhere. arch.tamu.edu

Interior pages

Further interior pages feature clean design and strategic links. Users

= can access desired information with a minimal amount of clicks. News,
Undergraduate. IR outreach, and projects information provide important illustrations of the
Programs college's hallmark visionary mindset. They highlight opportunities that

‘ students have to innovate in their careers and beyond.

MAJORS

Environmental Design

Center for _ g™ : )
Housing"& Urbar’™ ~—
Development

Construction Science

Leadingtoa
sustainable future

Landscape Architecture

Urban & Regional Planning

Visualization 4 Freedom Colon
Program

University Studies.

MINORS Jion nequinements Vi |
EDUCATION , > RESEARCH OPPORTUNITIES

Architectural Fabrication &
Product Design

Projects + Awards

Faciiity Management

RAPIDO Housing Project

Articulated Degree

Programs

Start here. Go anywhere.




Swampscott Public Library

Steeped in history, Swampscott, MA, a Boston suburb,
boasts a rich heritage. The library, situated just 500 feet
from the ocean, echoes classic early American architectural
style, common in Boston. Our goal was to seamlessly
merge historical building aesthetics with a contemporary,
captivating, and user-friendly website. To infuse energy and
a spirit of exploration, we incorporated local history and a
diverse array of illustrations.

Website features:
* Home

* |nterior i

SWAMPSCOTT
L PUBLIC LibaARY

* Department

* News

Children’s Winter
Reading Challenge

* Events
= Staff recommendations
* Interactive about us page

* Board meetings & minutes

A

——

Le™

'
IO

, \\‘\\\\

2

\

(NN

swampscottlibrary.org

( SWAMPSCOTT

-— Resources  Events  Browse Ca

talog  Translage My Account @

Children’s Winter
Reading Challenge

>

Get a Library Card

critonen ) roue caenoan

Yoga for Everyone

Children’s Music &

Children’s Reading Hour

Movement Class

Every Wednosday
6300M Jonuary 26th & 27th

Meeting Room A 10301130 3

Every Wednosday
630PM

\\\\l) Explore Our Library
N =
2‘@: Morakorhids ‘ @) More For Teens
Staff Picks

Anna Banana:

A Computer Called Katherine
Rhymes

Bysanece )

Recomment ded by: Sarah .
Recommended by: Emily S

looking for? Ask a librarian.

More For Adults
w

- BETHMACY

Dopesick
By Beth Macy

Recommended by: Jim T




Swampscott Public Library

swampscottlibrary.org

©/To0AVSHOURS)  Monday 9:00 AM -B30PM  See All ~

o

-
-—

SWAMPSCOTT

CODME (v Resources  Events  Browse Catalog

Home « News

News

sep
Volunteer Spotlight: Riley Jones Sign Up to Be a Book Reviewer

2023

Translate My Account

With so many events and activities taking
place at the library it was essential for
patrons of all ages to intuitively explore what
they could do on the library. Their new site
allows visitors to easily save events to their
personal calendar with the click of a button.

New Book Groups Added for Fall

Sz A o
Z ——
Fs |
— C]
0
The Latest ,__j =
Search news Filter by age group Filter by category Filter by date °
Q. searchnews. ‘ Filter by age group. v Filter by category v ‘ Filter by date v ) “" —— o
~
‘ +
w1208 w2023 w1420 n2,2023
Save With Your Library Card at Hew tems gt theLirary of  Summer Reaing Challenge Kicks  Summer Hours for 2023
Local Businesses Throughout July  Things off June 17 L
. °
A B/ J + B
. .
. + )
~leW/ .
5
war 27, 2003 v 13,2023 23,203
Leam More About the Library's Upcoming Online Programs - See “How Do 1...2” - Answering Community Forums Facilitate
Clubs During Our Open House! the Full List Common Library Questions Discucsinne of tha | ihrars's Futira
Ple GIRGBEHOR)  Mondoy 900 AM-830PM  Seo Al ~
) swampscort _
] =z DUDIE GO0V Resources  Events  BrowseCatalog  Translate  MyAccount — Q =
Home - Events \(
. N e
[ o
FeB 18,2023 DeCT, 2022 Noy E t ,-(— /-\’\ é‘\
Volunteer Spotlight: Alyssa Check Out Our Expanded Selection  Drop Off Donations for Clothing Ho Ve n S w
Richards of Kids’ Databases and Online Drive Dec. 11-18 #e

Resources.

)

rch ey

Filter by age group Filter by Search events

Filter by age group v Filter by category

ry

SWAMPSCOTT
-— bl L MONTH JuLy 2023
Address Library Hours Children’s Roo}
o . Week of July 10, 2023
Swampscott, MA 01907 Thu 1:30 PM - 8:30 PM i
GET DIRECTIONS + Fri 9:00 PM - 1:30 PM Fri
Sat 9:00 AM - 1:30 PM Sat, Yoga for Everyone REGISTRATION
Sun Closed
0 7si596-8867 Every Wednesday 6:30 PM SAVE EVENT B
B swi

+ MORE DETAILS

REGISTRATION Helpful Links

Tarot Card Workshop
© BookaMesting Room

SAVE EVENT B

©  Reserve Museum Passes




Swampscott Public Library

swampscottlibrary.org

©To0AVSHOURS)  Monday 9:00 AM-B:30PM  See All -

| SWAMPSCOTT -
PUBLIC LIBRARY Resources Events Browse Catalog Translate My Account Q =
The library is a treasure trove of learning,
Home - Staff Picks
marrying local history and authors with
Staff Picks the modern library's expected books
and digital resources. Staff-curated book
Filter by age group Filter by genre
F— o (E— ; recommendations offer endless opportunities
for curious patrons to dig into.
VB Memorial The Vanishing Half
By Bryan Washington By Brit Bennett
Recommended by: Julie Travers Recommended by: Julie Travers
“@ i silence, with the st The Vanishing Half by Brit Bennett is a novel about the

BRYAN
W isback, and knew,right then, | think, clear as day, that
eventually our moment would end. | also realized | ...

Vignes twins, who grow
(fictional) Southern Blz

©/TO0M'SHOURS)  Monday 9:00 AM-B30PM  SeeAll -

SWAMPSCOTT

— PUBLIC LIBRARY —

Resources Events Browse Catalog Translate My Account aQ ot

The Exiles
By Christina Baker Kline

Luster
By Raven Leilani

Recommended by: Denise Runyan Recommended b

The book “The Exiles” by Chri
historical novel taking place in the 1840s. It tells the
story of Evangeline, a young English governess, and ..

Baker Kline is a

Ihighly recommend th
you read it right now. I
book s packed with so

The Vanishing Half

By Brit Bennett

HE
NISHIN G
HELE

Recommended by: Julie Travers

Hunger: A Memoir of (My) Body 28 Summers

By Roxane Gay By Elin Hildebran: RESERVE THIS ITEM -

S e ats

Hunger Recommended by: Julie Travers Dumflerg Recommended by

ROXaNe  \cr roxane Gay's memoi which came outin 2017,s Like all of Elin Hilderbr =
Gay both devastating and enlightening. In it, Gay writes most recent beach reac

about the experience of having a body that she calls .. ‘The main character, M The Vanishing Half by Brit Bennett is a novel about the Vignes twins, who grow up together in the small (fictional)
Southern Black town of Mallard, Lousiana, in which th g the population to
be lighter and lighter skinned with each passing generation. The two girls run away together at the age of 16 to New

Orleans. Years later, one of

S ;

r

and the other disappears

completely, severi ionship with her si iy to lve life as Over the multple
The Summer Demands Murder at th decades from the 1950s to the 1990s, we check in with each of the women and their daughters and learn how they deal
By Deborah Shapiro By Erica Ruth Net with made. This s a il i and what we gain and lose

with complete transformation. — Julie Travers

Recommended by: Julie Travers Recommended by

This moody novel s slightly more literary and elevated
than your typical summer beach read, but it was an
escape nonetheless. Right before Emily tums 40, her .

Mixthe pyramids of any
and plenty of cocktails

tale of murder and dec Posted in: Adult, Fction, Historcal Fiction

Red at the Bone

By Jacqueline Woodson

Girl, Woman,

By Bernardine Evi ALL STAFF PICKS =

You may also be interested in...

Recommended by: Julie Travers Recommended b

Even though this book is only about 200 pages, there is
somuch beauty and struggle in it and I loved every word.
The book centers around two Black farmilies in New ...

The last line of this joy
is: “this is about being
sums up the story of be

Hunger: A Memoir of (My) Body 28 Summers

By Roxane Gay By Elin Hildebrand

Recommended by: Julie Travers

If you're missing gathering together with your
community, try out this book. It's about a group of
women in the small town of Mason, Missouri, who....

THE By
SANGELS

Recommended by

about the experience of having a body that she calls.

. S A k.
Hunger Recommended by: Julie Travers Sumfers| Recommended by: Julie Travers
N RHYS BOWEN|
The Confession Club Above the Bz Roxane Writer Roxane Gay's memoir, which came out in 2017, is Like all of Elin Hilderbrand’s novels, once I picked up her
By Elizabeth Berg ABOVE By Rhys Bowen Gay i both devastating and enlightening. In it, Gay writes most recent beach read, | couldn’t put it down again.

‘The main character, Mallory Blessing inherits a...

LOAD MORE +

i

SWAMPSCOTT

PUBLIC LIBRARY

Address Library Hours
61 Burill Street Mon - Wed
Swampscott, MA 01907 Thu
GET DIRECTIONS + Fi

sat

sun

0 7815968867

B swa@noblenetorg

9:00 AM - 8:30 PM
1:30 PM - 8:30 PM
9:00PM - 1:30 PM
9:00 AM - 1:30 PM

Closed

Carpe Diem, her father
what aspiring cook Isat
comforting a young act
ﬁC\ SWAMPSCOTT
PUBLIC LiBRARY
Address Library Hours Children’s Room Hours
61 Burrll treet Mon - Wed 9.00 AM-8:30 PM Mon - Wed 9:00 AM - 6:00 PH
Swampscott, MA 01907 Tha 130PM-8:30PM Tha 1:30PM - 7:00 PM
GET DIRECTIONS + Fri 9:00 PM - 1:30 PM (l 9:00PM - 1:15 PM
Sat 9:00 AM - 1:30 PM et 0 Lt
Sun Closed
O 7ersvsesst Sun Cesad
Children’s Roo
B swagnoblenetorg
o ©2023 Swampicot Publi vy | Py oty | it by isbox ¥y f B J O
Th
Fii
sat
Sun

©2023 Swampscott PublicLibrary | PrivacyPolicy | Sie by Jicebos

¥y f @ J/ o

76



Swampscott Public Libra ry swampscottlibrary.org

GBSO  Mondsy 900AM-B30PM  SeeAll -

""""""""""" Resources  Events  BrowseCatalog  Translaste My Account a

(‘ SWAMPSCOTT
-—

To enhance the creative flair of the site, we invited a
local legend, the Swampscott Sea Monster. In its early
days, Swampscott was a fishing village and one of the
earliest coastal settlements. After several sightings in
1820, a local society formed and offered a $5,000 reward
($100,000 on today's dollars) to anyone who could
capture the 100-foot sea monster. The unclaimed prize
still awaits the adventurous.

About the Libra'ry

{
{
A

Our Mission

Siq

Education Quality Collection Community Hub

©/To0AvSHOURS)  Monday 9:00 AM-B30PM  See All ~

F SWAMPSCOTT

I, — PUBLIC LIBRARY — Resources Events Browse Catalog Translate My Account Q

Our Vision

s by fulfling their

Oops, this page swam away! xet y
2

The URL may be misspelled or the page you are looking for is no longer available.

Search the ste or retur to the homepage. \\\
S
‘ Q. Search thessite. ‘ &: - -
£ € } =
o 7

RETURN HOME -

e\ T

— 833 =%
./ /_g?_@

)
!

There’s Something for Everyone
ﬁ SWAMPSCOTT

— PUBLIC LIBRARY —

Address Library Hours Children’s Room Hours
61 BurrilL Street - e Mon - Wed 9.00AM - 600 PM
Swampscott, MA 01907 Tha et e Th 1:30PM-7:00PM
GET DIRECTIONS + Fri 900 PM - 130 PM g 9:00PM - 115 PM
sat 900 AM-1:30PM Sat 9:00AM - 115 PM
Sun Closed
O 781598867 S @)
B swagnoblenctorg
©2023 SwampscotePubic Lirary | racy Polcy | Site by box ¥y f 6 ¢ ©O
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Film Kauai — Captured in paradise. filmkauai.com

F O m s News | Cantact | Login

The Kaua'i Film Commission help encourages film

-
-

"

o production and photography on the island of Kaua'i.
CV‘,VW‘)A/ While not the largest or most populated of the Hawaiian
3 H Islands, the amazing unique imagery of the island is
i Papadise g unique imagery

distinct. Iconic images of the emerald-hued Napali

From locations to production, fomance or action, Kaua'i
has done it all. And we're ready for more fun!

Coast and pristine beaches are etched in our minds from
movies like Jurassic Park, Pirates of the Caribbean: On
Stranger Tides, Avatar and Raiders of the Lost Ark.

An Island of

Adverttione

Kaua' offers locations a variety of locations
to film any scene. From adventure to
romance, we've got it all.

Project features
* New logo
= Customiillustrations

* Production resource

iy w l directory

e s * Integrated Instagram feed
plan Your Project or action, Kaua'i has done it all. And .

we're ready for more fun!

Site location finder

e * Interactive quiz

Apply For a Permit

An Island of

Tax Incentives

Let’s talk. Let’s talk.

Tl Quiz
Movie buffs, are you up for the challenge?

Test your knowledge of Kauai movie trivia
46 Kauaiis magic:youcan 46 Kauaiis magicyou can 46 Kauaiis magic:youcan with this quick quiz!
transform it into Asia, Africa, transform itinto Asia, Africa, transform it into Asia, Africa,
or South America and never or South America and never or South America and never
leave the USA. leavethe USA. leave the USA.

e 3John Dos e 30hn Doo e 3John Dos

From the Filmmakers

Get The Latest About Kaua'i Film With Us.



Film Kauai — Captured in paradise.

f O (808) 241-4953

S FILM
KAUA’I

The site includes a variety of helpful tools for site
selectors for movie productions and photo shoots. Site
selectors can view a list of locations and their unique
aesthetics using a helpful site locator. An extensive
production resource directory allows directors to tap
into local specialists to help with their production.

filmkauai.com

News | Contact | Login

Camera Operators/Video

Micah Gonsalves-Gregg
Production Assistant

f o (808) 241-4983 News | Contact | Login

Contact

Office: (808) 631-8179

4654 Hauaala Road, Kapas, HI, 96746
Send a message

Filming v Locations  Incentives  Why Kaua'i

FILM
KAUA’|

aunor

Talk to a Location Expert >

Contact
. Office: (808) 631-8179
Q 4654 Hauaala Road, Kapaa, HI, 96746
e R 5 = Sendamessage
) PN © Visitwebsite
S :
)
Vel

oo anon
State Park

Fe "D

Kealalkorest
) fBEEaores: Feserve

= sk Kaval
upe Wideress:

B - B, mu

Na Pali Coast

Utricessget uticiestollus dictum sed quis viverra i fermentu

accumsan auis ditum purus lementum nunc egestas nec et

auam, Production Assistant

Contact
. Office: (808) 631-8179

© 4656 Hauaala Road, Kapas, HI, 96746
= Sendamessage

Q

bsite

Get The Latest About Kaua'i

unty of Kaua'

s Visitors Bu

Get The Latest

Join our mailing list for the late:

ws on filming in Kaua'i.
We promise to only share when it's worthwhile information.

Experience
Credits: Hawail: Hanalei Bay, The Adventures of Dr. Buckeye
Bottoms 1, Red Bull X Vans, Mazda CX-5 "At One" (Garage Team
Mazda), The Pop Game 1, The North Face Summit Series, USDAA,
The North Face Whistler Concept, Million Dollar Car Hunters,
HawblMToarism Authority - Virtual Reality, California: Wendy's

Profiles in Quality Waterfront House.

Micah Gonsalves-Gregg
Production Assistant

Experience

Credits: Hawail: Hanalei Bay, The Adventures of Dr. Buckeye
Bottoms 1, Red Bull X Vans, Mazda CX-5 *At One* (Garage Team
Mazda), The Pop Game 1, The North Face Summit Series, USDAA,
The North Face Whistler Concept, Million Dollar Car Hunters,
Hesval¥Tparism Authority - Virtual Reality, California: Wendy's
Profiles in Quality Waterfront House.

Micah Gonsalves-Gregg

Experience
Credits: Hawail: Hanalel Bay, The Adventures of Dr. Buckeye
Bottoms 1, Red Bull X Vans, Mazda CX-5 "At One (Garage Team
Mazda), The Pop Game 1, The North Face Summit Series, USDAA,
The North Face Whistler Concept, Million Dollar Car Hunters,
HesublifTparism Authority - Virtual Reality, California: Wendy's

Profiles in Quality Waterfront House.

Let’s talk.

About Kaua'i Film With Us

County of Kaua'i Get Your Permit

Kaual'i Visitors Bureau State Incentives

Kaua'i Chamber of Commerce  Find a Location

Island Amenities

Production Resources



Foley Sports Tourism — piay. Stay. Explore!

Learn about our COVID-19 updates & plans >

Play. Stay. Explore!

Come for the sports. Stay for the adventure.

What's Happening

Events

USSSA Global World
Series Week 2

une 15-22.2020

NCAA Volleyball
Championship

Regional Archery
Competition

Southern National Soccer
Championship

uly 19-2, 2020

Prepare For a Visit

From the Blog

Plan Your Visit

Viewi > Maps & Materials

Facility Map

Rules &Regulations

=

Play. Stay. Explore!

‘Come for the sports. Stay for the adventure.

foleysportstourism.com

Foley Sports Tourism works to bring competitive
sporting events to Foley, Alabama. Showcasing
their excellent facilities, providing information
about upcoming events, and highlighting
community activities were critical priorities for
Foley Sports Tourism’s new site. We integrated
a variety of helpful features into their site.

Website Features:
* Custom event landing pages
* Dining interest matcher
* Integrated weather
* Integrated Trip Advisor
reviews
* Customiillustrations
* Marketing campaign tracking

Play. Stay. * Partner extranet
Explore!

Come for the sports.Stay for
the adventure.

Plan Your visit |



Foley SpOftS Tourism — Play. Stay. Explore! foleysportstourism.com

Helpful features are throughout the site, including T G (it
our dining decider, allowing visitors to spin the wheel FCLEY

and get matched with a restaurant! Trip Advisor

Homa » Tings To Do

Things To Do

reviews are integrated into the site. Restaurant and
entertainment venues have profiles and can create
custom promotions for specific date ranges. .

Can't decide where to eat?

Tanger Outlets
outdoor oot pt fandy

Let us help! Spin our dining decider to help hungry folks find a place to dine! Bonus—

it's quick, easy, and we'll even give you directions to get there!
4 i B il © map  weees0 © O wap  @eeee0

Spin to Pick!

Holmes Medical Museum Legends in Concert
fres reoitast poo freo breakat poo

(Forevent pianners
- = © 16mi D OGSO © 16mi D OGSO

[ 07T - AR ——— Y )

Cici’'s Pizza pe A

i AN
Gulf Coast Music Hall

Hours
Sun-Sat 1100 AM - 9:00 PM

i © 16mi  WeSESO - © 16mi  DOSeeO

Contact

@000

The unlimited pizza buffet!

Loremipsum dol

o elusmod incidiet dolore magna,
Taerem ipsum dolor sit amet, do eiusmod incidiet dolore fero. Cuisine
Ipsum dolor sit amet, consectetur adipiscing e, mod dolore magna. Lorem ipsum + American

dolor sit amet, consectatur elt, sed

eiusmod incidiet dolore magna. Tasrem ipsum dolor sit v Pizza

amet, consectetur adipiscing elt sed do siusmod incidiet dolore. Tripsum dolor sit amet, + talion

consectetur adipiscing el sed do eiusmod incidist dolore magne. View All

Trpoduisor Troveler Rating
W OOOOO it icens i
=W
ENTERTAINMENT
Best places to eat in Top 10 things todoin
Foley: Rated by your Foley, Alabama
coaches

$10 Unlimited Pizza
Buffet Special

Welcome to Foley Sports Newsletter Sign Up

Foley Railroad Museum

free breakfast, pool

© 16mi 00000

b Moes 3,59 8 o & Tripadvisor

1emi 00080




Foley SpOFtS Tourism — Play. Stay. Explore! foleysportstourism.com

(" rorkventpianners . )

FOLEY' o mogrooe ssrme e o o (D) @ Because hosting events is the heart of what they

. do, the website needed to have a fantastic events

Events system. They can easily create a customized page

for a specific event to provide real-time tournament
B - R updates and custom promotions from local partners.
July 2021 00 ~ ' - o In addition, an integrated map allows people to

USSSA Global World Series Wesk 2 w|w|w|w|n|e|n see the traveling distance to restaurants and

entertainment venues.
Summer NCAA Volleyball Championship
e s e Questions?

Angela sullivan

tions Manager ogn %t 78°  (_ ForkventPlanners

| Regional Archery Competition

[ 7T - R R r—— Y - )

Lu]

cing elit Mauris

Restaurants - Fiterby Cuisine E © roey spons ity tocaion

Location X
T \ e NWsih s NW Sth st
% i g8 T 2 :
Com 1@ 34587 8 8 10 nem> \ X ‘5 @ ] AT,

FoleySports  Facilities Welcome to Foley Sports Newsletter Sign Up

Google My Maps

Foley Event Center

@O Tripadvisor

Foley Sports Newsletter Sign Up
well emil

Farmer’s Market
Wednesday, June 28
8:00 AM -12:00 PM

Greenfield Square Pavillion = 0 Tripadvisor

Visit Wesbite




York County Community College — Find the fearless you

For York County Community College, we wanted to
create a sophisticated but energetic site that paralleled
the eagerness of its students. In homepage and
department pages design we prioritized recruitment by
illustrating the excitement of campus life.

@ YORK COUNTY Adwissions 8 A+ Explore +
COMMUNITY COLLEGE

Students & Community - AboutUs + | APRLY.

ACCOUNTING

Associates Degre in Applied Science

Intorested in this program? Request mare information below o apply todsy! APPLY NOW

Degree questions,
answered.

Phone number *

(5555355555

Mossage *

About the Program

Program Outcomes

yccc.edu

I e oo ]
3 YORK COUNTY

COMMUNITY COLLEGE

Students & Community - AboutUs - | APRIY

maesoon > [

cuRReNTSTIOOT >

HowvEsHE >

"HOMEOF THE HAWKS

Experience York County Your Way

At York, we su any point alc

Online Campus Tour Virtual Learning Opportunities > Alumni Stories

Student Life > Ask Admissions >

ﬂ W SPOTGHT

Our response to

READY TO APPLY?
COVID-19 - o

How we
stack up

© Compare costs & valus

Something R Explore our
for everyone

= Most our community

Latest News

YCCC Return to Campus Plan - YCCC Partners with
Spring 2021 BatterMynd to Support
Students

Free* College Classes for High
Schoolers st YCCC g

#LIVINGFEARLESSLY AT YGCC

Socsl media drectory




York County Community College — Find the fearless you yccc.edu

YORK COUNTY imisions 4 A+ Explore - Stdents & Communt e Abounuse
@cﬂwwrvmum s Sodots & Community -l ey

York's strength lies in its alumni success and its teacher dedication.
For that reason, it was important to highlight and personalize these
aspects with plenty of aesthetically oriented introductions and " OUR STORIES
testimonials. Current and prospective students can feel welcome
and connected right away and virtually.

@ YORK COUNTY Admisions & Ad - Explore «

COMMUNITY COLLEGE

JOSH POIRIER KATRINA ROBERTS
i -

HENRY CHEN AMANDA BROWN

YORK COUNTY COMMUNTTY.COLLEGE * >

JOSH@RIER

Meet our faculty

Pl

S YORK COUNTY JURNSORR .

YORK COUNTY

COMMUNITY COLLEGE

CAMPUS CALENDAR

New Scholarship Awards a Full Year's Tuition
and Foes for Culinary Students

Latest News & Fier Events

YC3 Virtual Comic Con This Saturday
o - - -

Leadership in the Public Sactor Serios Launches at
Yece

SHELBY WHITLEY

Fpe—
-
LAUREL PAULSEN
P——— & "
MarinScholarshin
- sior Colleg Sping J— -
2
ey CC Interdepartmental Course °
B
o 2
YORK COUNTY COMMUNITY COLLEGE
VG Announces Fall 2020 Honors L FroaCalage Clsssfor HighScho . 5 3
55 ani o Schoted Snudams

In the Spotlight

YORK COUNTY COMMUNITY COLLEGE

YORK COUNTY CONMUNTY COLLEGE



York County Community College — Find the fearless you ycec.edu

YORK COUNTY adcaands  Epkee gndenscsansige aboutss D YORK COUNTY Adminions & A < Explore < Students & Community < AboutUs | PPV
COMMUNITY COLLEGE COMMUNITY COLLEGE

CAREER SERVICES

SeARcH PROGRANS

Services for Students O EEN—

Caroor Exploration Tools > Online Opportunities Board
ANIMAL CARE AND
S MANAGEMENT
Program Detais >
- Program Detsls

1on1 Appointments > Workshops ACCOUNTING

aon eas9282

M-Th; 800 am - 500 pm
F800am - 1pm

Career & Transfer Information Annual Career & Job Fair

ARCHITECTURAL &
ENGINEERING
DESIGN

Program Detals >

BEHAVIORAL HEALTH
STUDIES

Program Detals

Nl
P BUSINESS
:g;l::ﬁ:?mmn " E‘F ADMINISTRATION: e 4
PR Aawceoerion B Y
Progm Ovak > Sl o ¥ i

Services for Employers & Community

4 3 with our d off campus, lease find CAREER STUDIES

mor information below:

COMPUTER SCIENGE

Program Detals Program Detsis

Posting employment and valunteer opportunities v
Partnaring with YCCC's annual career fac v
Developing an intarnship program v CRIMINAL JUSTICE CULINARY ARTS
Program Datals > Progrom Detals >
Connecting with the YCCC commanit ty v
CULINARY ARTS:
BAKING & P/
OPTION
Popular Resources All resources Helpful Links Program Details /‘? g]‘zﬂl’%{” ﬁg%{gg); Admissions &Aid «  Explore = Students & Communi ty<  AboutUs~ | ABRIY

@ i

Y PO—

[ Y —

EDUCATION

MEDICAL AS!
With a large virtual population, York's career B
services pages needed to be easily accessible ool
and navigable. Clean but fun design and TEGHOL08

Progrom Detals

copy highlights York’s program information.
Additional student life and events pages add -
TECHNOLOG'

necessary personality to the college's feeling
of liveliness.



Johnston Town Center — endiess Discoveries johnstontowncenter.com

A perfectly crafted look
Johnston Town Center is a unique public-private development
partnership to create a community gathering place for city
offices and a fun and unique four-season gathering spot for the
community to enjoy a variety of yard games coupled with the
Midwest's largest outdoor ice skating rink.

Rendering of The Yard provided
to us for the project.

* ENDLESS DISCOVERIES °

Invite your neighbor to #TheYard

Materials Provided:

LLLLLLLLLLLLLLLLLLLLLLLLLLLLLL * Naming

* Logo marks
* Copywriting
* Social media management

* Town center signage

““Amnew citycenter
SAT, JULY 18 * Website

* Leasing brochure
* Marketing flyer

* Eventiconography

* Brand style guide




Johnston Town Center — endiess Discoveries

..... - 250AM -
. johnstontowncenter

A custom brochure designed to showcase leasing opportunities.

Q@

250 likes.

oaqe
M [ . ol
A Q ©® O 2 nstagyon

@@

%o < ®250 likes
N CcE Wt

(& Iohnstontowncenter.com

@aQ @
®250 likes. eveco® 250AM

A Q ©®@ O 2o Instagram
. johnstontowncenter

Artwork and content is planned and prepared for each post.

Qa @ O &

A Q © O »

D

. johnstontowncenter

2

© @ @
HAPPY «
HOLIDAYS
] V—
oQre avsco® 250
®250 likes q"dﬂ

@ iorrecriovcener

i

\
Cllc‘\j
wap, l >



Sampson Community College — Begin here, go anywhere. sampsoncc.edu

COVID-19 UPDATES

SAMPSDN  smicsonssa soatomics  swutonts  svoutts towsssworts | mmy | @

Sampson Community College provides a variety of
programs to college students, dual enrolled high school
students, and non-traditional continuing education

exeLoRE

e~ © : ' learners. With so many different programs and learning
4 B paths, it was critically important they simplify the
2 presentation of their programs so it's intuitive for students
Browse Programs & Courses to learn about degree paths at Sampson and those they
start at Simpson and continue at 4-year colleges.

2 | = i

Certificate Associate Degree Career & College Workforce Dev &
Programs Programs Promise Continuing Ed

explora > Explore > apiore Explore

A sampsonce.edu

SAMPS®N

COMMUNITY COLLEGE

Stay Updated on New Students:

Campus Covid ' Enroliment Ends
Guidelines g Friday

‘BEGIN HERE
€}

€5 Events thisweek

o =
Contemporary Issues Forum \4\\\\ - @
& R
N
s T love the x
a availabilty and
a tutoring help that
& SCC hac provided.
|
a Student Career Fair
a
Browse Programs
Why scc? & Courses

Lorem fpsum dolor st amet, consectetur adipiseing eift Nulla ut augue ac magna rhoncus
effcitur i vel Justo. Mauris ot vehicula ante, quis consectatur oros:

Sampson offers opportunities for everyone.
Young or old, busy or budget-savvy we can meet

your needs. Talk with an advisor on how to get
started.

State of the Art Facilities

Easy Transfers

Website Features:

* Home page * Course directory
* Interior page * Degree programs
* Department * Photo gallery

e ' : * News * Job opportunities

* Events = Staff directory
TAKE YOUR NEXT STEP

[ 4

Apply For Admission



Sampson Community College — segin here, go anywhere.

Elevating their brand

We enhanced their brand by tweaking their logo.
To add some breadth and depth to their brand,
we introduced a variety of visual elements with
things like a custom icon set, textures and image
treatment.

PayOnino. ContoctUs  Login

SAMPS®N

coMMUNITY coLLEsE

Admission§ Aid  Academics  Studonts  AboutUs  Nows & Evonts Apply

Workforce Dev &
Continuing Ed

Allied Health

Allied Health programs help educate and train professionals to serve in multiple health
care settings. The profession plays a major role in the delivery of health care services
throughout the country.

Course & Program Information

Anatomy & Physiology
4]

Course is a one semester online survey of human anatomy and physiology. Itis 96 hours and
intended for students who require this type of course for a specific Allied Health Programs. The

HELPFUL INFORMATION

B oniineregistration

&  2022woCE Calendar

content presents an in-depth review of body structure and organization. It introduces the
student to normal body function and maintenance of health. This course is suggested for EKG,
Technicians, Medical Biling and Coding, Electronic Health Records, Medical Administrative

A

1, and Medical Assistant.
GUIDES

A Guide for

Central Sterile Processing

CPR

Electronic Health Records

Intro to Healthcare Careers

Medical Administration Assistant

Medical Terminology

Nurse Aide |

o]
O 000000000 0O

Nurse Aide I
Pharmacy Technician
Phlebotomy

Surgical Technician

Vet Assistant

TAKE YOUR NEXT STEP x

@  scholarshipinformation

M Advising Appointments

sampsoncc.edu

News & Events ApPly. Q

PayOniino ContactUs  Login

COVID-19 UPDATES

SAMPS®N

COMMUNITY COLLEGE

Admission 8 Aid  Academics AboutUs

m

Workforce Dev & Continuing Ed

Students

Advance Your Career

Courses offered through Workforce Development & Continuing Education (WDSCE) open
the door to education, training, and retraining for employment opportunities which can

L i,
: |4

) N
Dol
Human Resources &
Development

Allied Health

s ) (

Ammonia Refrigeration

o ) (

)

2

Self-Enrichment Defensive Driving ED2GO Online Courses

o ) (

) (s )

Law
In-Service Training

o ) (

Academy

) (

=

EMS Fire & Rescue Truck Driver Training

— 0 — B

— )

Find Available Scholarships

£571981

TAKE YOUR NEXT STEP

& Apply For Admission >
BR

@8 Take a Virtual Campus Tour




Sampson Community College — Begin here, go anywhere.

sampsoncc.edu

SAMPSDN  imiscionsng  scodomics  swudoms  avoutvs  vowssrverss (| a

COMMUNITY COLLEGE

8% s e B

<

- - The flexibility of content blocks
1 ¥ ‘n' F g i We created a variety of content blocks that
&‘:‘\' . accentuate the new brand elements we created
e -3 / for them. Rounded corners, new textures, and

an expanded color palette all enhanced their
Student Resources

Helpful resources for current SCC students

brand to give it a more contemporary look. We
established new photography guidelines to
elevate the look of their images.

In this section v

Quick links

Catalog & Handbook Transcripts Bookstore

Graduation Testing

4V

Iwant to...
Getastudent ID &  sign up for the VikingWire notification system >
Reset my password &  View student policies >

Achieving academic success

= .

Learning Resource
Center istance Learning

Services to support your life

Counseling Services S Veteranservices

Disability Services %  Childcare Assistance

Sampson Community Collogo

fo oy

Transiate v

1965

SCC was first

established in
September 1965 as an
extension unit of
Goldsboro Industrial
Education Center.

2005

The Occupational
Building and
renovations to the
East Building were
completed in the fall
of 2005.

1967

The college became
Sampson Technical
Institute in 1967. It later
changed its name to
Sampson Community
College in1987.

2010

Enrolled the first
group of students in
occupational classes
in the Ammonia
Refrigeration Training
Center.

HEALTH & SAFETY

Stay Updated on
Campus Covid

Guidelines

REGISTRATION

New Students:

Enroliment Ends
Friday




Sampson Community College — Begin here, go anywhere. sampsoncc.edu

SA M P s @ N Admission& Aid  Academics  Students  AboutUs News & Events Apply Q

News + spotlight
Sampson is proud of its students and the

o4 2 P } s Z
v i : . /. people who educate them. Their publication,

T\TIK'NGVUICE ‘ | A . A the Viking Voice, highlights faculty, staff and

students who are making their university

successful. Our design uniquely uses images
What's Happening to make content more engaging.

EALTH & S

Stay Updated on
Campus Covid
Guidelines

PayOnlino ContactUs  Log COVID-19 UPDATES

SAMPSDN  raicsionana  ncodomics  sudonts  avoutvs  nowsavonts |y | Q

COMMUNITY COLLEGE

VIKING SPOTLIGHT

Breanna White Puts Her Best
Foot Forward in Early Childhood
Program

Writton by Megan Sednar - Posted January 312022

Breanna White, an Early Childhood Education program
Selena Smith Discovers student at Sampson Community College (SCC), is a perfect
Her Passion Through A B
Medical Assi il example of how hard work and dedication can pay off when
it comes to education.

White, who's originally from Charlotte, NC, obtained her GED in 2008 with hopes of eventually
working in childcare, In Fall 2020, after moving to Clinton, she decided to enrol in the Early
Childhood Education program at SCC in order to acquire her Associates in Early Childhood
Education.

Atfirst, she was slightly nervous to start SCC, because she hadn't been in school in a very
long time. She also wasn't sure if she could dedicate enough time and energy to her
schooling because of her work situation. But she decided to put her best foot forward, and

cam Pus News now, White is greatly succeeding within the early childhood program. She was recently
awarded a spot on the President’s List for the Fall 2021 semester and currently plans to
graduate with her dogroe in late 2022 or carly 2023,

SEARCH CATEGORY OR TOPIC ARCHIVE

u
Search news. Q All categories v Any date

My mom has always told me that I can do anything I put my
mind to. When I began, I did not think I had the time fo be
able to put my best foot forward and dedicate myself fully to

SHARE

school. Now, I am maintaining good gradec and great
attendance at school as well as with work. I am very thankful

Tacs
for wheve T am in my life right now, and Tim conctantly
5 » Education
working to become the bect fead teacher I can be.
® Business
'BREANNA WHITE
 Human Services Technology
MAY 14, 2022 On top of her schooling, White currantly works two jobs, one at alocal childeare center and ® student Success
Foods, Inc. scc one at KFC. She has held both positions for three years, all while studying for her degree. And  Viking Spotight
Foundation with Funds for Annual while her educational road hasn't always been easy, White says she is still immensely
Scholarship grateful for the opportunity and wouldn't change a thing.

She voiced, ‘Even though this has been an interesting journey. | would not change a thing. |
have been on this wonderful journey to get my degree in Early Childhood Education, and
've enjoyed the road I'm on. I foel that | am bettering myself through this experience and
SCC will help me accomplish my goals. 1 am very thankful for this opportunity.”

AR 19,2022 APR14, 2022
p College SCC Board of Trustees Wel
with Lowe’s Division and Department ¢

Board Meeting




